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Do  you  know  about 
C  a  n  c  o’s 

CANNED  FOODS 
SPEAKING  SERVICE? 


#  For  over  a  year  Mr.  Carlton  S.  Sturdy, 
as  our  representative,  lias  been  s])eaking 
(on  reijuest,  and  without  eliarge)  on  can¬ 
ned  food  subjects  .  .  .  liefore  women  s 
elubs.  Chambers  of  Commeree,  adult  food 
classes,  bigb  schools,  wholesale  and  retail 
grocer  meetings,  institutional  buyers,  and 
other  important  groups. 

W  ord  of  these  talks  has  been  spreading 
fast  and  favorably.  At  jiresent,  every 
available  moment  of  Mr.  Sturdy's  time 
is  booked  through  next  \]iril. 

So  ]>opular  (and  worthwhile  for  the  can¬ 
ning  industry)  has  this  service  been,  that 
we  are  ])lanning  to  make  it  a  jiermanent 
jiart  of  our  edneational  work. 
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WITH  GREAT  MEN  OF  HISTORY 


Hannibal,  great  war  lord  of  the  ages,  virtually  did  the 
impossible  when  he  drove  his  armies  over  the  Rhone 
river  and  the  Alps.  Imagine  this  old  general’s  worry  when 
a  scribe  embarrassed  him  with  a  direct  question— “How  are 
you  going  to  feed  them?” 

Today,  were  Hannibal  alive,  he  would  say,  “With  canned 
foods  — fine,  fresh,  tasty  foods.  Vegetables  and  fruits,  meats 
and  prepared  foods.  That’s  how  I’ll  feed  them.”  One 
wonders  just  how  humanity  advanced  as  much  as  it  did, 
faced  with  changing  seasons,  relying  upon  the  countryside 
for  its  very  existence. 

Let  the  Heekin  Food  Research  Department  help  you  —  recipe 
research,  food  analysis,  etc.  — by  scientists  who  are  practical. 

THE  HEEKIN  CAN  COMPANY,  CINCINNATI,  OHIO 
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EDITORIALS 


The  bright  outlook — The  Government  did 
well  in  attempting  to  allay  the  panic  which  was 
seizing  upon  many,  that,  due  to  the  drought  and 
crop  damage,  there  would  be  a  food  shortage  in  this 
country.  It  carefully  checked  conditions,  and  supplies, 
and  reported  that  there  promised  to  be  but  a  3  per  cent 
per  capita  shortage.  That  seemed  to  be  universally 
read:  the  food  supplies  are  but  3  per  cent  short  of 
normal,  or  of  last  year’s  tremendous  supplies.  Read 
it  again,  “3  per  cent  per  capita,”  and  you  will  find  a 
very  distinct  difference.  As  an  example,  if  we  suppose 
a  family  used  100  cans  of  foods  during  a  year — and 
be  it  noted  that  canned  foods  were  not  included  in 
that  summary — a  3  per  cent  reduction  would  mean 
that  they  could  use  but  97  cans  this  year;  but  3  per 
cent  per  capita  means  that  with  the  average  family  of 
5,  the  shortage  would  be  15  cans.  Apply  it  in  the 
same  way  to  meats  or  any  other  food,  and  you  get 
the  real  picture.  And  when  you  apply  it  to  the  big 
families  of  the  poor  you  begin  to  realize  that  the 
shortage,  if  evenly  distributed,  is  a  severe  one  to  them. 
And  it  is  from  that  source  that  advances  in  prices 
begin  and  grow,  not  from  the  rich,  the  apartment 
dwellers  or  the  so-called  better  class.  They  are  the 
vast  majority  which  has  the  greatest  influence  upon 
all  food  markets.  Bear  that  in  mind,  for  you  are  being 
told  now  that  there  is  no  shortage  in  food  supplies, 
and  told  for  the  purpose  of  trying  to  persuade  you  to 
lower  prices  on  your  goods. 

The  shortage  in  canned  foods  staples  is  a  heavy 
one,  in  view  of  the  heavily  increasing  demand  which, 
in  turn  is  due  to  better  spending  ability  on  the  part 
of  the  great  public,  and  in  view  of  the  fact  that  there 
were  no  worth  while  carry  overs  to  piece  out  this 
year’s  shortened  packs.  When  you  understand  this 
you  can  intelligently  shape  the  course  of  your  selling 
on  all  remaining  stocks. 

And  the  market  situation  is  better  than  it  has  been 
in  many  years.  “The  Optimist,”  that  bright  little 
house-organ  of  The  Campbell  Soup  Co.,  for  October 
said: 

“What’s  the  trend  in  sales  and  collections  in  the 
wholesale  trades — especially  in  the  wholesale 
grocery  business  and  in  wholesale  meats  and  meat 
products?  Progress  is  beipg  made  month  by 
month.  There  is  a  very  definite  up-swing  in  totals 
of  goods  sold  and  in  percentages  of  collections. 


Cross-section  surveys  made  monthly  by  the 
National  Association  of  Credit  Men  indicate  that 
the  sales  for  June  1936  over  June  1935  for  the 
wholesale  grocery  trade  increased  by  8.7  per 
cent — for  meat  and  meat  products,  13.7  per  cent. 

Sales  for  July  1936  as  compared  with  those  of 
July  1935  show  an  improvement  of  17.1  per  cent 
and  17.4  per  cent  respectively.  July  indicates  an 
average  increase  of  8  per  cent  over  June  of  this 
year. 

Wholesalers  dealing  in  the  more  non-perishable 
goods  (canned  foods,  etc.)  show  a  much  larger 
percentage  of  increase  and  this  is  a  very  healthy 
sign. 

Collections  likewise  have  shown  remarkable  im¬ 
provement  in  the  wholesale  grocery  business,  an 
average  of  77  per  cent  for  July  1936  as  against 
71.7  per  cent  for  July  1935.  The  figure  for  June 
1936  was  approximately  the  same  as  July  1936. 

It  may  be  more  or  less  safely  forecast  for  the 
next  few  months  at  least  that  continued  improve¬ 
ment  both  in  sales  and  in  collections  will  be  real¬ 
ized  unless  the  country  gets  a  case  of  Presidential 
election  jitters. 

When  sales  are  good  and  collections  easy,  it 
follows  that  the  credit  situation  is  well  in  hand. 
Failures  as  reported  by  Dun  &  Bradstreet,  Inc., 
for  the  past  eight  months  of  1936  are  far  less 
than  those  for  the  same  period  of  1935.  Indica¬ 
tions  are  that  the  remaining  four  months,  includ¬ 
ing  September,  will  show  a  like  decrease.” 

It  would  be  hard  to  imagine  a  more  favorable  situa¬ 
tion  for  the  industry  at  the  ending  of  the  active  can¬ 
ning  season  and  the  opening  of  the  time  of  preparation 
for  the  next  season.  The  outlook  is  indeed  bright. 
Now  it  devolves  upon  the  canners  to  handle  the  situa¬ 
tion  in  a  calm  and  sensible  manner,  not  only  on  the 
selling  of  remaining  stocks,  but  upon  preparations  for 
next  season’s  operations.  Don’t  run  wild.  Be  moder¬ 
ate  and  the  present  good  condition  can  easily  be  main¬ 
tained  over  the  years. 

GOOD  DISTRIBUTION — If  true.  Says  a  report: 

“Each  consumer  dollar  spent  in  a  city  market 
for  Florida  potatoes  is  divided  as  follows : 
grower’s  and  shipper’s  share,  42  per  cent;  re¬ 
tailer’s  share,  33  per  cent;  transportation,  15  per 
cent,  and  middleman’s  share,  10  per  cent.” 
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EXPLANATIONS  IN  ORDER— Said  the  New  York 
Journal  of  Commerce,  on  October  5th : 

“Most  packers  in  the  South  are  still  said  to  be 
withdrawn  on  sweet  potatoes,  and  prices  have  to 
be  solicited  from  commission  houses.” 

Howcum  the  commission  houses  can  quote,  when 
the  canners  or  packers  will  not? 

MONEY  TALKS  WANTED— So  far  there  has  been 
a  beautiful  silence  in  the  matter  of  further  political 
talks,  but  not  so  on  the  question  of  money.  Here  is 
the  way  they  feel  on  that  subject: 

“Dear  Sir: 

Please  do  not  discontinue  editorials  regarding 
banks — and  banking.  While  some  few  statements 
have  been  irritating,  just  the  same  on  checking 
up  to  prove  you  wrong.  I’ve  found  you  100  per 
cent  correct. 

Can  you  not  suggest  some  ways  of  control  and 
reform  other  than  Government  ownership,  which 
might  also  lead  to  political  graft  and  favoritism. 

Are  you  in  position  to  quote  price  on  1,000 
copies  of  your  editorial  ‘We  are  still  subjects  of 
England’?” 

If  we  thought  for  one  moment  that  the  operation  of 
our  banks  by  the  Government  would  be  Government 
ownership  we  would  be  as  heartily  opposed  to  it  as 
the  most  rabid  is  today.  A  Department  of  Money  is 
more  important  in  our  Government  than  it  is  in  your 
own  business,  since  all  our  money  must  be  Government 
money  or  it  is  worthless.  Consequently  the  Govern¬ 
ment  should  retain  absolute  control  of  this  most  im¬ 
portant  function.  The  Constitution  specifically  orders 
that.  But  nearly  a  century  ago  that  function  was 
lifted  bodily  from  Government  control  and  handed 
over  to  individuals,  in  face  of  the  sternest  opposition 
of  the  early  Fathers  of  our  country.  To  restore  to 
Government  that  all  important  function  is  not  to  set 
up  Government  ownership;  it  is  to  restore  a  control 
which  should  never  have  been  taken  away  from  it. 
That  was  the  greatest  steal  in  all  political  history. 

Make  the  test  on  yourself:  no  matter  how  highly 
you  may  regard  your  banker,  and  his  bank,  you  would 
feel  immeasurably  more  comfortable  and  secure  if 
your  deposits  were  in  a  bank  behind  which  the  whole 
weight  of  Government  stood,  a  Government  Bank. 
Naturally  so.  Our  Government  bonds  are  the  safest 
thing  on  earth,  etc.  And  again,  the  Government  has 
full  control  of  the  mails.  Can  anyone,  by  any  twist 
of  the  imagination,  say  that  the  Government  owns 
your  mail,  my  mail  or  anyone’s  mail?  That  is  not 
Government  ownership,  it  is  Government  supervision 
and  control,  coupled  with  Government  protection.  If 
our  mails  need  it,  how  much  more  does  our  money? 

Would  there  be  political  graft  and  favoritism?  Un¬ 
doubtedly  it  would  be  attempted,  but  with  fearful  con¬ 
sequences:  long  sentences,  speedily  applied  and  not 
easily  altered.  Anyone  who  has  had  any  experience  in 
a  U.  S.  Court  has  marveled  at  the  lack  of  attempt  to 
befog  or  becloud  an  issue  to  get  a  culprit  free,  as  is 
done  in  the  ordinary  court.  The  usual  procedure  is, 
as  we  once  witnessed  in  an  East  St.  Louis  U.  S.  Court, 
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where  three  unfortunate^  who  had  yielded  to  tempta¬ 
tion,  appeared.  Under  stress  of  family  needs  one  had 
raised  a  Post  Office  order,  for  only  a  few  dollars; 
another  had  stolen  some  stamps  to  convert  into  cash, 
and  the  third  on  about  the  same  scale.  There  was  no 
array  of  notable  criminal  lawyers  to  defend  them. 
They  had  been  caught,  and  they  threw  themselves  on 
the  mercy  of  the  Judge.  He  was  as  merciful  as  he 
could  be,  but  these  three  went  away  to  Leavenworth 
for  a  total  of  30  years  and  within  a  few  days  of 
their  detection.  They  could  have  had  attorneys ;  could 
have  made  a  big  case  out  of  it,  but  then  the  expense 
to  which  the  Government  was  put  would  merely  have 
had  to  be  added  to  their  terms.  It  just  does  not  hap¬ 
pen,  and  you  have  never  heard  of  any  great  steal,  or 
raid  on  the  U.  S.  Treasury  or  on  any  of  its  many  sub¬ 
treasuries  where  billions  of  dollars  are  handled  every 
year.  To  make  such  an  attempt  through  a  Govern¬ 
ment  Bank  would  be  even  more  hazardous,  since  the 
transaction  would  clearly  show  itself. 

This  is  just  a  smoke-screen  the  banking  interests 
put  up,  among  the  immense  amount  of  propaganda 
spread  to  keep  the  people  from  understanding  how 
their  money  is  manipulated.  If  you  read  page  10  in 
last  week’s  issue  (October  5th)  and  are  in  favor  of 
continuing  the  domination  of  the  banks  over  your 
business  and  home  life,  over  your  very  existence ; 
if  this  indicates  to  you  no  threat  of  real  danger ;  does 
not  rouse  in  you  a  determination  to  change  a  system 
that  makes  this  possible — then  you  do  not  understand 
it.  The  reference  is  not  to  any  words  or  ideas  of  ours. 

The  study  of  money  is  not  difficult;  it  is  just  that 
people  will  not  study,  nor  try  to  understand.  If  and 
when  they  do  the  change  will  quickly  be  made. 

*  * 

THE  F.  E.  BOOTH  COMPANY  has  commenced  sardine 
reduction  operations  in  its  new  $30,000  plant  at  Pitts¬ 
burg,  Calif. 
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The  Curly  Top  Virus  on  Spinach 

by  J  F,  Adams^  Pathologist 

Associated  Seed  Growers,  Inc. 


During  the  past  winter  a  serious  disease  problem 
has  confronted  the  spinach  growers  of  Southern 
Texas,  especially  operators  in  the  Winter  Garden 
area  comprising  the  localities  of  Crystal  City,  Eagle 
Pass  and  Laredo.  Appearing  for  the  first  time  in  seri¬ 
ous  propotions  about  January  1st,  the  disease  spread 
rapidly  throughout  this  area  until  practically  every 
field  was  infected ;  the  extent  of  infection  varying  from 
about  ten  to  one  hundred  per  cent.  Many  fields  were 
abandoned  entirely,  while  others  were  cut  in  spotted 
areas  with  heavy  reductions  from  normal  yields. 

It  was  apparent  that  this  disease  presented  a  serious 
threat  to  the  future  of  spinach  growing  in  this  section. 
Since  this  is  such  an  important  crop  in  the  Winter 
Garden  area,  immediate  investigation  from  both  a  prac¬ 
tical  and  a  scientific  standpoint  appeared  advisable. 
Accordingly  a  special  project  was  started  early  in 
March  of  this  year  to  determine  the  nature  of  the 
disease  and  to  find  the  best  methods  of  control. 

Although  still  a  long  way  from  the  ultimate  solution 
of  the  problem,  considerable  progress  has  been  made 
toward  the  definition  of  the  disease  agency  involved 
and  the  recommendation  of  certain  practices  advisable 
for  growers. 

Symptoms 

Plants  infected  with  the  disease  acquire  a  yellow 
appearance  starting  at  the  center  of  the  plant.  This 
yellowing  may  become  more  intense,  spreading  from 
the  center  leaves  outward,  and  resulting  in  the  death 
of  the  plant.  Many  plants,  especially  of  the  Blooms- 
dale  variety,  develop  a  tight  bunch  or  rosette  of  green, 
tightly  curled  leaves  in  the  center,  while  the  outer  and 
older  leaves  yellow  and  die.  This  yellowing  spreads 
rapidly  over  the  plant  after  its  first  appearance,  and 
soon  destroys  the  value  of  the  crop  for  market  pur¬ 
poses. 

From  the  standpoint  of  the  spinach  market  as  a 
whole,  this  disease  complex  has  not  had  serious  con¬ 
sequences  this  past  winter.  However,  to  individual 
growers  the  developments  and  possibilities  of  the  situa¬ 
tion  are  of  vital  importance.  It  is  quite  probable  that 
the  spinach  crops  of  this  area  will  be  infected  to  a 
certain  extent  regularly,  but  the  intensity  of  the  in¬ 
fection  in  any  given  year  is  not  open  to  prediction. 

Disease  Agency — A  Plant  Virus 
As  the  result  of  observations  made  in  Texas  this 
season  and  with  the  help  of  experiment  station  work¬ 
ers  in  Texas,  California,  Oregon  and  Wisconsin,  it  has 
been  determined  that  this  spinach  disease  is  caused  by 


the  curly  top  virus.  Doctor  H.  P.  Severin  of  the  Uni¬ 
versity  of  California  has  furnished  definite  proof  of 
the  identity  of  the  virus  by  means  of  laboratory  trans¬ 
mission  tests.  This  virus  is  infectious  on  a  wide  range 
of  both  cultivated  and  weed  plants  and  is  carried  by 
the  insect  known  as  the  beet  leaf  hopper.  Under  fav¬ 
orable  conditions  these  hoppers  multiply  rapidly  and 
spread  the  disease  over  wide  areas.  They  cannot  be 
controlled  practically  by  spraying  or  dusting  because 
of  the  large  acreages  involved  in  spinach  production. 
The  hoppers  move  hundreds  of  miles  on  air  currents 
and  carry  the  infective  virus  in  their  systems. 

Inasmuch  as  many  common  weeds  which  are  found 
growing  in  large  numbers  in  this  part  of  Texas  are 
hosts  of  the  virus,  together  with  such  common  vege¬ 
table  crops  as  beets,  tomatoes,  peppers,  cantaloupes 
and  squash,  it  will  be  important  to  growers  to  know 
what  can  be  done  to  minimize  the  danger  from  this 
disease. 

Controlling  Factors 

Control  of  curly  top  must  be  approached  through 
control  of  the  leafhopper  which  carries  and  spreads 
this  disease.  Since  this  insect  thrives  on  dry,  hot 
weather  and  abundant  sunshine,  climatic  conditions 
limit  its  usual  habitat.  This  evidently  explains  the 
absence  of  curly  top  in  the  Winter  Garden  area  in  seri¬ 
ous  proportions  until  last  winter.  The  abundant  rain¬ 
fall  of  the  Fall  of  last  year  favored  an  unusual  germi¬ 
nation  and  growth  of  weeds  on  which  the  hoppers  live 
and  multiply  readily.  Consequently  the  winter  popu¬ 
lation  of  the  insects  was  abnormally  large,  and  the 
prolonged  rainless  period  following  December  allowed 
these  leafhoppers  to  increase  to  even  larger  propor¬ 
tions.  The  spread  of  the  disease  from  the  normal 
scattering  infections  to  adjacent  plants  and  acreages 
was  therefore  rapid  and  disastrous. 

The  leafhoppers  prefer  plantings  where  the  soil 
moisture  is  low  and  the  plants  are  rather  scattered, 
since  under  these  conditions  soil  temperatures  are  high 
and  there  is  little  shading  of  one  plant  by  another. 
Also  soils  of  a  sandy  texture  are  more  favorable  for 
the  hoppers,  since  such  soils  warm  up  faster  than  the 
heavier  and  cooler  river  silt  soils.  The  survey  made 
this  year  of  conditions  prevailing  in  this  region  has 
shown  a  high  correlation  between  the  extent  of  the 
curly  top  disease  and  those  conditions  known  to  favor 
the  leafhopper. 

Climatic  conditions  also  control  the  rapidity  of  ap¬ 
pearance  of  disease  symptoms  in  infected  plants.  Dur¬ 
ing  the  short,  cool  days  of  the  winter  months,  spinach 
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plants  grow  very  slowly  and  yellowing  of  infected 
plants  is  slow  to  appear.  Conditions  favoring  rapid 
plant  growth,  however,  cause  very  rapid  yellowing  and 
death  of  old  and  young  plants  alike. 

A  distinction  must  be  made,  of  course,  between  yel¬ 
lowing  due  to  curly  top,  the  symptoms  of  which  are 
described  above,  and  that  caused  by  too  much  water 
or  by  mildew  (in  Texas  commonly  called  “blue  mold”). 
Spinach  on  continuously  wet  soils  soon  becomes  light 
green  or  yellow  throughout,  but  the  general  form  of 
the  plant  is  not  changed.  Mildew  appears  as  yellow¬ 
ish  spots  on  the  larger  leaves,  and  an  inspection  of  the 
under  surface  of  such  leaves  shows  patches  of  a  cot¬ 
tony,  grey-blue  mold  growth. 

General  Recommendations  for  Control 
The  question  immediately  arises  as  to  what  may  be 
done  to  combat  this  disease  during  the  coming  season. 
None  of  the  commonly  grown  spinach  varieties  has 
shown  any  particular  resistance  to  the  curly  top  virus, 
although  the  Savoy  types  are  somewhat  less  damaged 
than  the  flat  leaf.  The  development  of  resistance  will 
have  to  come  out  of  a  plant  breeding  program  extend¬ 
ing  over  a  number  of  years.  Such  a  program  has 
already  been  started,  although  it  is  impossible  to  pre¬ 
dict  to  what  extent  resistance  may  be  achieved.  For 
the  present,  however,  certain  cultural  methods  may  be 
recommended  which  Will  help  to  lessen  the  disease 
hazard  this  coming  season. 

In  the  first  place,  a  special  effort  should  be  made  to 
assure  a  good  stand  which  will  not  leave  much  open 
ground  between  the  plants  in  the  case  of  Fall  and 
Spring  spinach.  In  this  connection  the  practice  of 
planting  dry  and  irrigating  is  to  be  discouraged,  since 
pre-irrigating  generally  gives  a  thicker  and  healthier 
stand.  Also,  row  planting,  although  preferable  from 
the  standpoint  of  good  farming,  is  not  to  be  recom¬ 
mended  for  Fall  and  Spring  spinach  when  rather  high 
soil  and  air  temperatures  prevail.  In  many  cases  grow¬ 
ers  will  probably  find  it  advisable  to  increase  planting 
rates  for  the  seasons  mentioned.  Under  normal  condi¬ 
tions  spinach  coming  on  between  January  1st  and  the 
middle  of  March  will  probably  not  be  seriously  affected 
by  the  disease,  and  the  lower  planting  rates  and  row 
cultivation  are  to  be  recommended  for  this  period. 

Further,  during  the  dry  periods  of  Spring  and  Fall, 
spinach  acreages  should  be  watered  frequently  enough 
to  keep  ample  moisture  in  the  soil  so  that  the  plants 
will  continue  active  growth  and  the  leafhoppers  will 
not  move  in  so  readily. 

Weed  growth  is  a  very  important  factor  in  the  preva¬ 
lence  of  this  disease,  since  many  of  the  common  weeds 
of  the  Winter  Garden  area  are  host  plants  for  curly 
top.  Probably  the  weed  growth  of  this  area  is  now 
heavily  infected  with  the  disease,  and  will  remain  so 
through  the  Summer.  With  the  appearance  of  a  new 
spinach  crop  in  the  Fall,  leafhoppers  will  move  from 
such  weeds  on  to  the  young  spinach  plants,  and  the 
disease  will  again  appear.  The  obvious  remedy  for 
this  situation  is  the  elimination  of  all  weeds  during  the 
period  of  Summer  following,  both  in  old  fields  and 
along  the  ditch  banks  as  much  as  possible. 

Finally,  the  best  possible  crop  assurance  available 
to  any  grower  is  the  use  of  a  dependable,  vigorously 


growing  strain  of  seed.  It  is  alwajrs  the  weaker  plants 
which  succumb  first  to  any  disease  agency  which  may 
be  present.  In  many  cases  a  strongly  growing  plant 
may  carry  the  disease  for  a  time  without  showing  the 
effects. 

It  should  be  emphasized,  however,  that  the  curly 
top  disease  is  not  carried  either  in  the  seed  or  in  the 
soil.  The  use  of  new  land,  therefore,  will  be  an  advan¬ 
tage  only  to  the  extent  that  the  land  and  surrounding 
brush  is  free  from  infected  weeds.  Seed  will  vary 
only  in  the  factor  of  vitality,  the  stronger  seed  having 
the  better  chance  to  survive. 

Curly  Top  on  Tomato  and  Pepper 

Since  tomatoes  and  peppers  are  grown  in  the  Winter 
Garden  area  in  rather  large  acreages  as  a  Fall  crop, 
growers  should  take  precautions  against  the  appear¬ 
ance  of  the  curly  top  virus  in  these  crops.  The  disease 
is  very  destructive  to  both  vegetables,  and  may  very 
possibly  occur  in  serious  proportions  this  season  if 
preventive  measures  are  not  used. 

The  most  practicable  attack  on  this  problem  is  the 
prevention  of  infection  in  the  seedbed.  Any  sort  of 
shading  will  discourage  the  appearance  of  the  leaf¬ 
hoppers,  and  this  may  be  secured  by  planting  seedbeds 
in  an  orchard ;  by  planting  alternate  rows  of  a  shade 
crop  such  as  sunflower;  or  by  using  cheesecloth  or  a 
lath  house.  Also,  seedbeds  should  be  watered  fre¬ 
quently,  in  order  to  provide  continuous  plant  growth 
as  well  as  humidity  to  discourage  the  leafhoppers.  How¬ 
ever,  good  transplanting  methods  require  that  water 
be  withheld  from  the  seedbed  some  days  before  moving 
the  plants  to  the  field. 

When  set  in  the  field,  plants  which  show  yellowing 
of  leaves  and  stunting  are  best  pulled  out  and  destroyed 
so  as  not  to  remain  as  infection  centers.  Plants  infected 
when  young  never  set  marketable  fruit  and  are,  there¬ 
fore,  better  eliminated  and  replaced. 

Summarizing  Control  Methods 
On  Fall  and  Spring  spinach: 

1.  Keep  weed  growth  down  during  Summer  fallow¬ 
ing  period,  and  clean  ditches  and  canal  banks. 

2.  Assure  rather  heavy  stands  by  careful  prepara¬ 
tion  of  land  before  seeding,  or  by  increased 
planting  rates.  Irrigate  before  rather  than  after 
planting. 

3.  Avoid  planting  in  rows  if  possible,  especially  on 
warm,  sandy  soils. 

4.  Save  high,  dry  land  for  Winter  plantings. 

5.  Use  dependable  seed  of  good  vitality. 

6.  Do  not  let  topsoil  dry  out  to  the  extent  of  slowing 
down  plant  growth. 

The  above  recommendations  are  particularly  ap¬ 
plicable  to  spinach  grown  for  the  earliest  and  latest 
cuttings.  Under  normal  climatic  conditions  spinach 
planted  for  harvesting  between  January  1st  and  March 
15th  will  probably  not  be  seriously  infected  and  can 
be  handled  as  usual. 

On  tomatoes  and  peppers : 

1.  Have  seedbed  shaded  if  possible. 

2.  Keep  seedbed  damp. 

3.  Remove  yellowed  plants  from  field  and  destroy 
them. 
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THE  BEST  OF 

Everything  for  the  Canner 

This  is  the  title  of  the  new  Chisholm-Ryder  General 
Catalog  which  is  now  in  the  hands  of  the  printers  and 
will  be  ready  for  distribution  this  month. 

Presenting  a  COMPLETE  line  of  canning  equipment, 
we  believe  this  new  publication  will  be  invaluable  to 
every  canner,  both  as  reference  book  and  as  a  guide  to 
tested  quality  machinery. 

Send  today  for  your  copy — to  be  delivered  as  soon  as 
this  book  of  over  150  pages  is  received  from  the  printers. 

Ask  For  General  Catalog  No.  37 -T 

CHISHOLM-RYDER  COMPANY,  Niagara  Falls,  N.  Y. 

Chisholm-Ryder  Sales  Corp.  Jas.  Q.  Leavitt  &  Co.  Chisholm-Ryder  Sales  Corp.  A.  K  Robins  &  Co.,  Inc.  Chisholm-Ryder  Co. 

Columbus.  Wis.  Ogden,  Utah  Seattle,  Wash.  Baltimore,  Md.  Niagara  Falls,  Canada 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


F.  T.  C.  TAKES  ACTION 

INITIAL  enforcement  activities  under  the  provisions 
of  the  Robinson-Patman  law  have  been  launched  by 
the  Federal  Trade  Commission  with  the  filing  of 
three  complaints  under  Section  2  (a)  of  the  law,  in¬ 
volving  price  discriminations.  Two  of  the  respondents 
are  in  the  food  field. 

One  complaint  names  the  Kraft-Phenix  Cheese 
Corporation  as  respondent.  In  another,  the  Shefford 
Cheese  Co.,  Inc.,  of  Syracuse,  N.  Y.,  is  the  respondent. 
The  complaint  against  the  Kraft-Phenix  Company 
charges  the  respondent  with  discriminating  in  price 
between  different  purchasers  of  its  products  with  the 
effect  of  lessening  and  injuring  competition  between 
it  and  other  manufacturers  and  distributors  of  similar 
products,  and  also  with  the  effect  of  lessening  competi¬ 
tion  between  customers,  some  of  whom  receive  favored 
prices.  The  alleged  discriminations  were  instituted  on 
August  29,  last,  and  are  said  to  consist  of  an  allow¬ 
ance  of  a  specified  discount  for  purchases  in  differing 
quantities  of  loaf  cheese  in  5-lb.  boxes ;  of  an  allowance 
of  a  5  per  cent  discount  on  all  purchases  amounting 
to  $5.00  or  more  in  which  one  delivery  is  required  of 
package  cheese  and  salad  products,  and  the  allowance 
of  a  5  per  cent  discount  to  all  group  purchasers  of 
such  purchases  contracting  for  $100  worth  or  more  per 
week,  where  store  delivery  is  made  and  only  one  bill¬ 
ing  is  required. 

It  is  alleged  that  the  effect  of  this  system  of  alleged 
price  discrimination  is,  among  other  things,  to  enable 
some  purchasers  of  the  respondent’s  products  to  pur¬ 
chase  such  products  at  a  lower  price  than  that  at  which 
competing  purchasers  can  buy  the  <;ame  products, 
solely  because  of  the  variation  of  volume  of  resale  trade 
in  such  products  by  the  different  purchasers.  The 
complaint  charges  that  the  effect  of  the  alleged  system 
of  discriminatory  prices  may  be  to  substantially  lessen 
competition  in  the  sale  and  distribution  of  cheese  be¬ 
tween  the  Kraft  company  and  other  manufacturers  of 
similar  products,  and  also  between  purchasers. 

No  allegation  is  made  in  the  complaint  of  bad  faith 
or  any  subterfuge  or  secrecy  on  the  part  of  the  respon¬ 
dent  in  connection  with  its  price  policy. 

Allegations  in  the  complaint  against  the  Shefford 
Cheese  Co.,  Inc.,  are  substantially  the  same  as  those 
in  the  Kraft-Phenix  case,  except  for  the  differences  in 
price  allowances.  One  exception  is  that  the  Shefford 
company  in  the  sale  of  package  cheese  grants  an  allow¬ 
ance  of  15  per  cent  discount  on  all  purchases  of  such 
products  in  a  volume  in  excess  of  $100.00  a  week. 

Complaints  alleging  violations  of  the  brokerage 
clause  in  the  new  law  are  understood  to  be  pending. 


NEW  BROKERAGE  VENTURES 

HE  latest  development  in  connection  with  buying 
organization  readjustment  following  the  enact¬ 
ment  of  the  Robinson-Patman  Act  was  witnessed 
in  Chicago  this  week  with  the  organization  of  a  broker¬ 
age  company  by  interests  identified  with  the  Red  and 
White  Corporation,  sponsors  of  the  Red  &  White  volun¬ 
tary  chain.  Asa  Strause,  general  manager  of  Red  & 
White  Corp.,  heads  the  new  brokerage  company,  which 
is  designed  to  work  with  manufacturers  supplying  the 
brands  and  products  now  distributed  by  Red  &  White 
jobber  affiliates. 

Unconfirmed  reports  in  trade  circles  point  to  further 
developments  along  this  line  by  other  voluntary  groups. 
Merchants’  Service  Corp,,  it  will  be  recalled,  pioneered 
in  this  direction  a  few  months  back  with  the  formation 
of  Lake  Shore  Brokerage  Co. 

The  operations  of  these  new  affiliates  will  be  closely 
watched,  notably  by  independents  in  the  ranks  of  the 
country’s  food  brokerage  trade,  and  it  is  expected  that 
the  Federal  Trade  Commission  will  be  called  upon  to 
carefully  scrutinize  the  set-ups  of  such  groups  to  de¬ 
termine  whether  or  not  these  organizations  are  evading 
the  provisions  of  the  Robinson-Patman  Law’s  prohibi¬ 
tion  of  the  payment  of  brokerage  to  trade  buyers, 
directly  or  indirectly.  Counsel  identified  with  broker¬ 
age  interests  are  reported  to  have  voiced  the  belief 
that  brokerage  organizations  affiliated  with  buyers  or 
buyers’  groups  are  in  violation  of  the  law,  while  counsel 
representing  these  latter  groups  are  of  the  opinion 
that  the  organization  of  separate  brokerage  companies 
to  deal  with  the  members  of  such  groups  is  not  con¬ 
trary  to  the  provisions  of  the  statute. 

Later  tests  will  answer  this  riddle. 

*  *  * 

CONTINENTAL  CAN  COMPANY,  INC.,  announced 
October  2nd  the  letting  of  a  contract  to  the  Austin 
Company  for  the  erection  of  a  new  three-story  can 
manufacturing  plant  on  land  acquired  by  the  company 
last  year  in  Malden,  Massachusetts.  The  new  plant 
will  have  a  floor  area  of  approximately  70,000  square 
feet,  and  will  be  equipped  with  high  speed  automatic 
machinery  for  the  manufacture  of  packers’  cans.  Large 
warehouse  facilities  will  also  be  provided  for  storage 
of  all  types  of  cans,  permitting  improved  service  to 
the  company’s  customers  in  the  New  England  terri¬ 
tory.  In  addition  to  side  track  facilities  from  the 
Boston  and  Maine  Railroad,  the  plant  will  be  equipped 
with  loading  platforms  for  truck  shipments.  Con¬ 
struction  work  has  already  been  started. 
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Use  NEW-WAY 

LABELERS  and  BOXERS 

for  your 

TALL  CANS 

NEW-WAY  CANNING  MACHINES  CO.,  Hanover,  Penna. 


Automatic 

Insurance 

Protection 

on  rising  values  will  save  you 

Money -Time- and  Worry 

CANKERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

CHICAGO.  ILLINOIS 

Dependable  »  Efficient  »  Economical  for  30  years 


CANNING  MACHINERY 


For  All  Food  Products 


Wc  Manufacture  More  Than  Fifty  Various 
Types  of  Equipment  for  The  Canner 


ROBINS'  Improved  ROBINS' 

All  Steel  Retort  In  Stock  All  Perforated  Process  Crates 
For  Immediate  Shipment 


A.  K.  ROBINS  &  CO.,  INC. 

Lombard,  Concord  &  W.  Falls  Ave. 
Baltimore,  Maryland 

Write  Us  About  The  Tuc-Robins  Line  Of  Whole  Grain 
Com  Canning  Machinery. 


THE  1936  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  27th  edition.  Compiled  by  the  National  Canners  Aaeociation, 
from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association/  1739  H.  St.,  N.  W.  Washinston,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


BEANS 

PADUCAH,  KY.,  September  29,  1936 — No  crop  at  all ; 
it  was  so  dry  seed  did  not  come  up. 

SNOW  HILL,  MD.,  October  3,  1936 — Limas:  Finished; 
only  fair  crop.  Stringless:  Will  be  finished  before 
October  15th.  Yield  very  low  and  quality  poor. 

EUGENE,  ORE.,  October  2,  1936 — Blue  Lake:  100  per 
cent  yield.  Red  Kidney:  90  per  cent  yield. 

GREENCASTLE,  PA.,  October  3,  1936 — Stringless :  Two 
days  picking  and  crop  will  be  finished  for  1935. 

SHEBOYGAN,  wis.,  October  5, 1936 — Finished  packing 
with  about  60  per  cent  to  65  per  cent  yield  and  only 
mediocre  quality,  since  the  early  drought  and  the  later 
rains  caused  very  irregular  picking,  which  made  it 
impossible  to  secure  our  usual  fine  grades. 

BEETS 

EUGENE,  ORE.,  October  2,  1936 — 95  per  cent  yield. 

SHEBOYGAN,  WIS.,  October  5,  1936 — We  have  about  a 
90  per  cent  crop  of  good  quality  with  the  exception  of 
some  fields  in  which  black  rot  has  developed,  and  we 
have  been  compelled  to  reject  some  fields  entirely  on 
this  account.  Actual  production  will,  therefore,  be 
only  about  80  per  cent. 

CABBAGE 

PHELPS,  N.  Y.,  October  3,  1936 — The  condition  of  the 
crop  is  40  per  cent  of  a  yield  on  a  reduced  acreage. 
The  drought  lasted  too  long  to  help  much;  cabbage 
continues  to  be  high  priced.  We  are  paying  the  grower 
from  $17.00  to  $20.00  per  ton.  It  looks  as  if  domestic 
cabbage  will  clean  up  quickly.  Practically  no  Danish 
cabbage  raised  in  this  section. 

EUGENE,  ORE.,  October  2,  1936 — 100  per  cent  yield. 

CORN 

EUGENE,  ORE.,  October  2,  1936 — 90  per  cent  yield. 

GREENCASTLE,  PA.,  October  3,  1936 — Pack  over.  No 
canning  surplus. 

SHEBOYGAN,  WIS.,  October  5,  1936 — Just  finished 
packing  with  about  a  75  per  cent  normal  yield,  but 
quality  inclined  to  toughness  on  account  of  early 
drought  and  later  rapid  maturing. 

SPINACH 

EUGENE,  ORE.,  October  1,  1936 — 100  per  cent  yield. 
The  following  yields  obtained  in  other  vegetables: 
Carrots,  100  per  cent;  cauliflower,  100  per  cent;  pars¬ 
nips,  100  per  cent;  pumpkin,  55  per  cent. 


TOMATOES 

MUNCIE,  IND.,  October  6,  1936 — To  date  we  have 
received  three  tons  per  acre,  which  is  what  we  consider 
75  per  cent  of  normal.  It  is  too  late  to  hope  for  any 
sizeable  volume  from  now  on. 

PADUCAH,  KY.,  September  29,  1936 — We  have  600 
acres  contracted  with  farmers  and  up  to  this  time  have 
received  80  tons.  We  understand  some  parts  of  Ken¬ 
tucky  have  good  crops,  but  it  is  very  dry  with  us. 

SNOW  HILL,  MD.,  October  3,  1936 — Crop  finished. 

NORTHVIEW,  MO.,  October  6,  1936 — Crop  a  total 
failure.  Acreage  was  normal.  We  doubt  whether 
there  have  been  300  cases  packed  here  in  this  county 
this  season.  The  large  factories  never  turned  a  wheel, 
but  we  know  of  three  small  factories  that  packed  60  to 
70  cases  each.  Dry  weather  of  the  worst  kind  kept 
vines  from  growing  and  the  blooms  would  not  hold  on 
to  the  little  vine  there  was.  Having  rain  now  and  vines 
are  growing,  but  it  is  too  late  to  can  any  tomatoes 
^.rom  them. 

CELINA,  OHIO,  October  6,  1936 — The  tonnage  through 
this  section  of  Ohio  has  decidedly  tapered  off  and  re¬ 
gardless  of  the  weather  for  the  balance  of  the  season, 
the  intake  will  not  be  large.  The  quality  up  to  the 
present  has  been  the  best  ever  experienced  over  an 
entire  season,  but  it  has  fallen  off  materially  in  the 
past  few  days. 

EUGENE,  ORE.,  October  2,  1936 — 100  per  cent  yield. 

GREENCASTLE,  PA.,  October  3,  1936 — One  day  next 
week  will  wind  up  the  crop  if  frost  doesn’t  hit  before 
fruit  is  picked.  Will  have  no  canned  surplus. 

LITTLESTOWN,  PA.,  October  3, 1936 — Acreage  same  as 
last  year;  125  acres.  Pack  normal  and  quality  good. 
Season  about  over.  30  per  cent  sold  on  future 
contracts. 

BERRYVILLE,  VA.,  October  6,  1936 — Crop  30  per  cent. 

FRUIT 

EUGENE,  ORE.,  October  2,  1936 — Cherries:  Royal 
Anne  25  per  cent  yield ;  Bing  10  per  cent  yield ;  Lam¬ 
bert  20  per  cent  yield;  Red  Sour  80  per  cent  yield. 
Loganberries:  65  per  cent  yield;  Pears:  10  per  cent 
yield;  Plums:  80  per  cent  yield;  Prunes:  Italian  and 
Miller  Sweet  90  per  cent  yield.  On  Date,  Petite,  our 
present  estimate  is  four  tons.  Red  Raspberries:  70 
per  cent  yield ;  Strawberries :  80  per  cent  yield ;  Young- 
berries  :  100  per  cent  yield. 
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SPRAGUE-SELLS,  Hoopeston,  Ill. 


Please  send  me 

Full  details  of  the  Universal  Corn  Cutter 
Your  complete  General  Catalog  No.  200. 


STOKES  MASTER 
MARGLOBE 

now  in  its  fourteenth  generation, 
remains  one  of  the  great  varieties. 

If  you  have  not  included  this  in  your 
1936  acreage  do  not  fail  to  give  it 
consideration  next  year.  It  has 
again  demonstrated  its  ability  to 
produce  record  yields  of  uniformly 
high  quality  fruit.  Stokes  Master 
Marglobe  has  been  developed  and 
grown  by 

FRANCIS  C.  STOKES  &  CO.,  Inc. 

Stokesdale  Proving  Grounds 
Moorestown,  Burlington  County,  New  Jersey 


MODER^N 

GANSE 


-/Colors 

mmptDdivery 


GAMSE  LITHDERAPHINB  CD. 

“  INC.  — — — 

Herman  Damse .  Presi-. 

E. Lombard  St. 
BALTIMORE.MD. 

Phomes — Plaza  fS^S-fS-^G 


The  CanneKs 
Short  Cut  to  Profits 
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THE  50  OUNCE  CAN 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

“Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  production.  Your 
opinions  are  welcome  and  questions  invited. — Editor^s  Note. 


WHATEVER  planning  for  new  items  in  the  pack 
was  done  by  canners  before  the  canning  season 
started  has  about  borne  fruit.  The  most  that 
can  be  accomplished  now  is  to  check  carefully  as  to 
the  movement  of  the  newcomers,  and  to  observe  cus¬ 
tomer  and  consumer  re-action.  An  important  con¬ 
sideration  at  all  times  is  that  of  the  size  container  in 
which  one  will  be  most  apt  to  market  the  majority  of 
the  pack. 

A  few  years  ago  under  far  different  economic  con¬ 
ditions  one  heard  a  great  deal  about  the  buffet  size 
tins.  Canners  argued  by  the  hour  and  day  that  a  loss 
on  this  size  was  justified  from  the  standpoint  of  adver¬ 
tising  to  be  enjoyed  by  the  brand  and  product.  Others 
stood  out  for  an  assortment  of  varieties  in  the  line  in 
order  that  the  dealer  might  average  his  selling  price 
at  a  popular  point,  although  actually  paying  much 
more  for  an  item  or  two  than  he  was  expected  to  get 
for  it  at  retail.  Of  course,  he  was  allowed  the  privilege 
of  buying  a  few  items  at  a  price  far  enough  below  the 
average  so  that  his  profit  was  preserved  in  part  at 
least. 

Today  we  find  a  trend  in  the  opposite  direction  and 
canners  are  vigorously  pushing  the  sale  of  fifty  ounce 
tins.  Especially  in  juices.  Some  follow  the  usual 
custom  and  ask  nearly  if  not  quite  as  much  for  a  can 
holding  less  than  fifty  ounces  as  is  being  asked  for  the 
larger  package.  In  either  case  the  thrifty  housewife 
is  apt  to  be  the  gainer.  '  In  the  long  run  the  canner 
fortunate  enough  to  establish  a  good  sale  on  these 
large  cans  for  household  use  will  benefit  handsomely. 
Why?  Because  the  housewife  with  fifty  ounces  of  ex¬ 
cellent  tomato  juice  in  the  house,  opened  for  serving, 
will  be  at  least  a  wee  bit  more  generous  with  her  sav¬ 
ings  than  would  be  the  case  if  she  had  purchased  three, 
or  a  smaller  number  of  cans  in  the  familiar  number 
one  tin.  The  more  you  have,  the  more  you  use,  you 
know.  In  these  days  when  canned  foods  are  meeting 
competition  from  “fresh”  fruits  and  vegetables  on  all 
sides  this  is  important.  When  your  retail  customer 
has  a  supply  of  your  large  cans  of  juice  on  hand  she 
will  not  buy  oranges,  bananas,  etc.  She  will  use  up 
your  product  first  and  then  and  only  will  she  be  in 
the  market  for  more  fruit  juice  or  a  competitive  article. 

In  marketing  this  larger  size  package  a  few  condi¬ 
tions  should  be  guarded  against  as  far  as  possible.  In 
the  first  place,  profit  margins  for  the  retailer  should 
be  preserved,  adequate  profits  from  the  sale  of  any 
article  or  service  furnish  the  greatest  possible  incentive 
for  dealer  interest.  Today  small  tins  of  fruit  juices 
have  been  lowered  to  the  danger  point  through  regu¬ 


larly  repeated  advertising  at  cut  prices.  It’s  the 
unusual,  unthinking  buyer  today  who  pays  ten  cents 
during  the  week  for  an  article  she  often  sees  advertised 
over  the  week-ends  at  three  for  a  quarter.  Instead  of 
paying  the  long  price  without  question  she  usually 
remarks  that  she  always  buys  them  at  three  for  twenty- 
five  cents  and  the  grocer,  anxious  to  please  as  always, 
immediately  agrees  to  include  the  three  cans  in  the 
order  at  the  suggested  price.  When  you  are  stocking 
a  dealer  with  large  tins  of  a  new  article,  strongly 
suggest  to  him  that  it  is  easier  to  come  down  than  it 
is  to  go  up  in  price,  and  that  on  this  account  he  should 
use  every  reasonable  effort  to  see  that  plenty  of  profit 
margin  be  allowed  the  dealer  in  the  beginning  at  least. 

Having  done  this,  as  competition  forces  down  the 
price  at  retail,  the  packer  and  the  jobber  are  absolved 
from  even  moral  responsibility.  On  the  other  hand, 
it’s  the  selfish  representative  who  urges  as  I  have  heard 
some  do,  that  the  advertised  price  of  some  item  at 
retail  is  too  high  for  the  greatest  movement  from  stock 
in  the  shortest  length  of  time.  If  you  or  your  sales¬ 
men  once  earn  the  reputation  of  wishing  your  goods 
to  move  to  the  homes  of  users  at  extremely  low  prices 
you’ll  be  surprised  at  the  times  your  line  will  be  prac¬ 
tically  hidden  under  the  counter.  Dealers  are  faced 
today  with  competition  from  super  markets,  national 
corporate  chains  and  others  in  their  same  class.  Profits 
must  be  made  in  order  for  a  retail  grocer  to  remain  in 
business.  See  to  it  that  you  and  your  men  do  not  by 
your  failure  to  interest  yourself  in  his  problems,  force 
Mr.  Retail  Dealer  out  of  business  by  your  failure  to 
help  him  make  a  reasonable  profit. 

Of  course,  it’s  too  late  now  to  consider  for  this  year, 
what  had  best  be  included  on  the  label  of  a  fifty  ounce 
can  or  any  can  larger  than  the  sizes  to  which  we  have 
been  accustomed  for  a  long  time.  The  fact  is,  in  spite 
of  education,  in  spite  of  countless  lines  wrtten  each 
year  in  the  trade  papers  and  daily  newspapers,  the 
average  housewife  does  not  like  to  allow  the  contents 
of  an  opened  can  of  food,  to  remain  in  the  container 
after  opening.  Especially  is  she  against  doing  this  if 
said  contents  must  be  held  for  some  time  in  the  re¬ 
frigerator,  after  opening,  before  they  are  to  be  con¬ 
sumed.  I  know  you  will  call  me  old-fashioned,  but  if  I 
were  packing  tomato  juice  today  in  fifty  ounce  tins  for 
household  use  I’d  have  printed  on  every  label  explicit 
instructions  as  to  how  the  contents  of  the  can  were 
to  be  treated  after  opening  and  before  the  goods  were 
entirely  consumed.  I’d  tell  the  readers  of  the  label 
to  serve  as  usual,  use  what  was  needed  at  one  meal  and 
then  preserve  the  remainder  by  removing  from  the  tin. 
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placing  in  a  Mason  jar  with  the  lid  on  and  under 
refrigeration.  Such  instructions  on  the  label  of  every 
fifty  ounce  tin  on  the  market  today  would  help  to  much 
more  quickly  overcome  prejudice  of  the  average  house¬ 
wife  than  anything  I  know  of  that  has  been  done  so 
far.  We  can  know  the  truth  ourselves,  we  can  argue 
till  the  cows  come  home  that  the  contents  of  any  tin 
of  food  do  not  have  to  be  emptied  as  soon  as  the  can 
is  opened,  but  the  majority  of  cooks  still  believe  dif¬ 
ferently.  Why  attempt  to  change  their  thinking  habits 
overnight  and  to  the  detriment  of  your  sales  and 
profits  ? 

It  may  be  that  as  this  is  being  read  canners  as  a 
whole  will  still  feel  they  must  abide  by  both  the  letter 
and  the  spirit  of  the  Robinson-Patman  Bill,  and  that 
by  so  doing  they  are  unable  to  demonstrate  their  goods 
for  any  dealer.  As  long  as  such  a  situation  exists  it’s 
up  to  you  to  get  your  dealers  to  do  their  own  demon¬ 
strating.  I  know  this  is  not  easily  arranged  on  the 
occasion  of  some  annual,  fall  food  sale  and  food  fair, 
but  I  also  know  that  a  leaflet  in  each  shipping  con¬ 
tainer,  this  leaflet,  tersely  worded  and  inexpensively 
gotten  up,  will  help  secure  you  a  lot  of  demonstrations 
that  will  be  most  effective  in  putting  over  your  product. 

In  this  suggested  leaflet  I  would  outline  the  food 
value  of  the  contents  of  the  goods  packed  in  the  case ; 
I  would  point  out  the  better  than  usual  profit  margin 
to  be  made  by  the  retailer  and  the  saving  to  the  con¬ 
sumer.  I  would  then  call  the  attention  of  the  reader 
to  the  fact  that  the  article  in  question  is  new  in  the 
size  package  under  consideration.  In  such  a  case,  it 
is  always  best  that  the  new  article  be  displayed  promi¬ 
nently,  priced  fairly  to  all  concerned  and  sampled  when 
possible.  Go  along  with  the  suggestions  in  your  leaflet 
and  point  out  that  profit  to  a  dealer  lies,  for  a  large 
part,  in  turn-over;  that  a  larger  size  than  usual  may 
be  looked  at  with  suspicion  at  first  by  probable  users ; 
that  in  order  to  overcome  this  possible  suspicion  as 
rapidly  as  possible  the  goods  should  be  well  displayed, 
priced  in  quantity  lots  as  well  as  by  the  can,  and  that  a 
can  or  two  should  be  sampled  to  the  trade  until  the 
contents  have  been  identified  by  principal  customers 
as  being  identical  with  those  of  the  smaller  containers 
on  the  market  for  some  time. 

If  you  are  working  with  voluntary  co-operative  ad¬ 
vertising  groups  urge  them  to  advertise  canned  foods 
in  the  larger  packages.  This  may  be  done  under  the 
caption  or  headline,  “For  restaurants  or  larger 
families”  or  simply  written  up  from  the  economy 
angle.  You  know  how  much  of  the  total  tonnage  of 
your  pack  has  been  put  up  in  the  larger  size  cans, 
you  can  tell  your  distributors  that  they  are  missing  a 
good  merchandising  bet  if  they  fail  to  do  as  much 
advertising  of  the  big  cans  as  the  total  pack  in  the 
size  warrants  in  comparison  to  the  total  pack  in  all 
sizes. 

Get  aggressively  after  the  merchandising  of  your 
larger  sizes  in  canned  foods  instead  of  letting  the  move¬ 
ment  of  them  take  its  natural  course  and  you  will  be 
pleased  by  the  favorable  reaction  of  customers  and 
consumers  alike.  If  you  wish  to  see  your  sales  and 
profits  increase  yearly  you  must  go  further  than  you 
have  been  going  in  merchandising  your  pack. 


WiSueh^J 

Men  learn  much  from  books  but  respond  readily  to 
experience  contrived  not  alone  from  laboratory  ex¬ 
periments  but  from  actual  working  conditions  — 
That  is  why  the  HANSEN  CORN  and  LIQUID 
FILLER  has  successfully  met  the  most  exacting  and 
continuous  demand  of  Food  Packers.  This  Filler 
has  many  USES — It  will  handle  liquid  and  semi¬ 
liquid,  mashed  and  ground  substances,  such  as 
Pumpkin,  Crushed  Fruits,  Sweet  Potatoes,  Potted 
Meats,  Jams  and  Preserves,  Lard  and  Molasses, 
Soups  and  Tomato  Pulp. 


Filler  shown  taken  apart  for  easy  cleaning  without 
even  turning  a  thumb  nut.  Interchangable  for 
all  sizes  of  cans.  Can  be  had  with  Cooker  Tank  if 
desired. 

Please  write  for  further  details  and  Prices 
Address  Dept.  C. 

HANSEN  CANNING 
MACHINERY  CORP. 

CEDARBURG,  WISCONSIN,  U.  S.  A. 

California  RepresentaUve:  KING  SALES  &  ENGINEERING  CO.. 

206-210  First  Street,  San  Francisco,  California 
Intermountain  Representative:  JAMES  Q.  LEAVITT  COMPANY. 
1955  1st  Ave.  South,  Seattle  Washingrton.  Also  1523  Twenty-Seventh 
St.,  Ogden,  Utah 
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’GRAMS  OF  INTEREST 

AT  A  REGULAR  MEETING  of  the  Board  of  Directors  of 
the  American  Can  Company  held  in  New  York  City, 
September  29th,  1936,  Dr.  Herbert  Abram  Baker  was 
elected  President  to  succeed  Mr.  C.  E.  Green,  resigned. 
Dr.  Baker  was  born  in  Harmony,  Ontario,  and  gradu¬ 
ated  in  1906  from  the  University  of  Toronto.  In  1910, 
four  years  after  entering  the  employ  of  American  Can 
Company,  he  was  made  the  Company’s  chief  chemist. 
During  part  of  the  World  War  he  served  as  Chairman 
of  the  Tin  Plate  Apportionment  Committee,  a  division 
of  the  Food  Administrators  at  Washington.  In  the 
spring  of  1918  he  became  Sales  Manager  in  Chicago, 
in  which  position  he  remained  until  elected  Vice-Presi¬ 
dent  in  Charge  of  Sales  in  1932.  He  has  been  re¬ 
sponsible  for  many  scientific  investigations  resulting 
in  significant  improvements  in  the  canning  of  foods, 
and  is  a  member  of  the  Scientific  Research  Committee 
of  the  National  Canners  Association.  For  his  con¬ 
spicuous  scientific  contributions  in  preserving  public 
health  through  applying  improved  laboratory  methods 
in  the  commercial  canning  of  foods,  as  well  as  for  his 
business  acumen  and  leadership,  Dr.  Baker  was 
awarded  the  Honorary  Degree  of  Doctor  of  Science 
at  Colgate  University  in  1933.  To  his  new  responsi¬ 
bilities  Dr.  Baker  brings  an  intimate  knowledge  of 
the  problems  of  the  varied  industries  which  the 
American  Can  Company  serves. 

FRANK  D.  CHAPMAN,  President  Berlin  Chapman  Com¬ 
pany,  Berlin,  Wisconsin,  has  been  granted  a  patent 
covering  a  method  for  the  cooking  and  blanching  of 
peas. 

• 

C.  C.  LANG  &  SON,  INC.,  Baltimore,  will  establish  a 
pickling  plant  at  Plymouth,  North  Carolina. 

• 

RAPID  PROGRESS  in  recent  years  by  European  can 
makers  and  canners  is  reported  by  Fred  E.  Walch,  Jr., 
head  of  the  Paris  agency  of  Dewey  &  Almy  Chemical 
Company,  who  is  just  returning  to  Europe  after  a  two 
months’  visit  to  the  company’s  home  office  in  Cam¬ 


H.  A.  BAKER 

AMERICAN  CAN 


bridge,  Massachusetts.  European  canners  are  becom¬ 
ing  increasingly  conscious  of  their  duty  toward  the 
public  in  supplying  good  quality  canned  foods  at  a 
price  that  puts  them  within  the  means  of  limited  in¬ 
comes,  and  as  a  result,  canned  foods  are  becoming 
much  more  widely  used  and  produced  in  much  greater 
volume  than  a  few  years  ago,  Mr.  Walch  comments. 
The  larger  companies,  including  Metal  Box,  Ltd.,  in 
England;  Etbts.  J.  J.  Carnaud  et  Forges  de  Basse- 
Indre,  in  France;  N.  V.  Thomassen  &  Driiver,  in  Hol¬ 
land;  “Sobemi”,  in  Belgium,  and  J.  A.  Schmalbach,  in 
Germany,  are  leading  in  the  movement  toward  more 
complete  mechanization  of  the  can  making  industry 
and  toward  a  rationalization  of  manufacturing  meth¬ 
ods.  Many  companies  are  also  using  direct  educational 
efforts  to  acquaint  the  public  with  the  safety,  whole¬ 
someness,  and  economy  of  canned  foods.  Etbts.  J.  J. 
Carnaud,  for  instance,  have  established  a  laboratory 
associated  with  the  Pasteur  Institute,  and  are  publiciz¬ 
ing  its  efforts  to  show  the  housewife  how  canned  foods 
enable  her  to  feed  her  family  better  and  more 
economically.  Metal  Box,  Ltd.,  is  doing  as  much ;  and 
in  most  cases  greater  importance  is  being  placed  upon 
a  scientific  approach  to  canning  and  can  making  prob¬ 
lems.  Thus,  bearing  in  mind  the  restrictions  imposed 
by  frontiers,  tariffs,  other  modes  of  living,  and  a  cer¬ 
tain  prejudice  of  the  consuming  public,  the  allied  in¬ 
dustries  are  advancing,  led  by  the  can  manufacturers, 
and  each  year  shows  very  definite  progress  in  Europe. 

• 

ARRANGEMENTS  Were  made  with  the  Indiana  State 
Reformatory  for  the  loan  of  50  men  to  relieve  the 
shortage  of  tomato  pickers  for  the  Kennard  plant  of 
Lutz  Canning  Company,  Inc. 

• 

THE  NEW  $25,000  Gregg  Maxcy,  Inc.,  citrus  juice 
cannery  at  Lakemount,  Florida,  is  expected  to  be  com¬ 
pleted  in  time  to  begin  operation  November  15th. 

• 

R.  w.  CAWTHORNE,  JR.,  heads  the  new  Tri-County 
Canning  Association,  Inc.,  formed  at  Dunnsville,  Vir¬ 
ginia,  to  furnish  supplies  to  members  and  market  their 
production. 
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OLIVE  HARVESTING  is  commencing  in  California,  the 
season  being  about  two  to  three  weeks  early  this  year. 
The  olive  crop  is  shorter  and  the  estimate  by  the  Cali¬ 
fornia  Olive  Association  put  this  year’s  total  yield  at 
about  18,000  tons,  as  against  26,000  tons  last  year. 
Last  year’s  canned  pack  of  ripe  lives,  however,  was 
not  large,  as  the  canners  sought  to  keep  the  pack  within 
a  reasonable  limit  of  what  could  and  would  be  moved 
out.  Consequently,  with  a  minimum  of  stocks  carried 
over  and  a  shorter  prospective  crop  for  this  season, 
the  canners  have  an  optimistic  outlook.  Ripe  olive 
sales  during  the  nine  month  period  of  the  current 
selling  year — December  1st,  1935,  to  September  1st, 
1936 — have  been  exceptionally  good,  showing  an  in¬ 
dustry  increase  of  twenty-five  per  cent  above  1935. 
Prices,  too,  are  better  and  further  advances  are  ex¬ 
pected  for  the  new  pack^  which  will  begin  to  go  on 
the  market  about  December  to  January.  The  next 
quarterly  membership  meeting  of  the  California  Olive 
Association  will  be  held  in  Los  Angeles  on  November 
21st,  according  to  Secretary  Lindrose. 

• 

AT  A  COST  OF  APPROXIMATELY  $75,000  a  dehydration 
plant  is  to  be  added  to  the  new  Riona  Products  Com¬ 
pany  plant  at  McAllen,  Texas,  for  the  production  of 
live  stock  feed  from  citrus  fruits  from  which  the  juice 
has  been  pressed  and  from  the  peels  of  such  vege¬ 
tables  as  beets  and  carrots. 

• 

THE  BOARD  OF  TRUSTEES  of  the  Association  of  Pacific 
Fisheries,  Inc.,  has  selected  Hotel  Del  Monte,  Del 
Monte,  California,  as  the  place  to  hold  the  Convention 
sessions  and  banquet  of  the  Twenty-Third  Annual 
Convention,  on  Thursday,  November  12th.  On  Tues¬ 
day  and  Wednesday,  November  10th  and  11th,  preced¬ 
ing  the  day  of  the  Convention  proper,  the  Thirteenth 
Annual  Golf  Tournament  will  be  held  for  contestants 
for  the  Miller  Freeman  Cup,  Jack  Horner  Cup, 
“Timmie”  Trophy,  and  other  trophies. 

• 

H.  A.  DREVES,  81,  founder  of  the  food  brokerage  busi¬ 
ness  bearing  his  name  at  St.  Paul,  Minneapolis,  and 
Duluth,  Minnesota,  died  September  26th  at  his  home 
in  St.  Paul.  The  brokerage  business  will  be  continued 
under  the  management  of  Carl  A.  Dreves,  St.  Paul, 
Albert  P.  Dreves,  at  Minneapolis,  and  William  H. 
Dreves,  at  Duluth. 

• 

CAMPBELL  SOUP  heirs  have  made  a  final  inheritance 
tax  payment  of  $1,180,310  to  the  State  of  New  Jersey 
on  the  $115,000,000  left  by  Dr.  John  T.  Dorrance, 
former  head  of  the  Campbell  Soup  Company.  A  total 
of  $17,000,000  has  been  paid  the  State  of  New  Jersey 
and  over  $14,500,000  to  the  State  of  Pennsylvania. 

• 

FLORIDA  GRAPEFRUIT  CANNERS  ASSOCIATION  will  hold 
its  Annual  Meeting  on  Tuesday,  October  13th  at 
Tampa,  Florida,  Secretary  C.  C.  Rathbun  advises. 

• 

MACHINERY  is  being  installed  for  another  Stokely 
cannery  in  space  leased  by  the  company  in  the  Union 
Terminal  Building,  Tampa,  Florida. 

ASSOCIATED  GROCERY  MANUFACTURERS  OF  AMERICA 
will  hold  its  Annual  Meeting  in  New  York,  November 
30th,  and  December  1st  and  2nd. 


Did  You  Use  A 

ROD  CORN  WASHER 

for  your  Whole  Grain  Corn? 
If  not^  write  us  and  let  us 
show  you  how  to  improve  your 
pack, 

THE  SINCLAIR. SCOTT  CO. 

**The  Original  Grader  House^^ 

BALTIMORE  MARYLAND 


MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  PANY 


I NCORPORATED 

DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 

FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 

FOR  SALE — One  125  h.  p.  Erie  Economic  return 
Tabular  Boiler,  Shaker  Grate,  with  practically  new 
charcoal  iron  tubes,  and  stack — new  1924.  Can  be 
inspected  on  premises — available  January  1st.  Reason 
for  disposal,  too  small — well  maintained.  1  Marsh 
Ideal  14"  Stencil  Cutter  good  used  condition.  1  Ayars 
Tomato  Corer  practically  new — just  the  machine  for 
juice  packers.  Charles  G.  Summers,  Jr.,  Inc.,  New 
Freedom,  Pa. 

FOR  SALE  — FACTORIES 

FOR  SALE — Canning  plant  situated  in  Chester 
County,  Pennsylvania.  Fully  equipped  to  pack  whole 
kernel  corn.  Large  acreage  of  corn  and  tomatoes  close 
by.  Address  Box  A-2147  c/o  The  Canning  Trade. 

FOR  SALE — A  Pea,  Corn,  Bean  and  Tomato  Can¬ 
ning  Factory  located  in  Western  Maryland  District, 
equipped  with  good  machinery  and  plenty  of  soft  water 
for  canning  vegetables.  Address  Box  A-2148  c/o  The 
Canning  Trade. 

HELP  WANTED 

WANTED — Superintendent  for  modern  dog  food  and  fish 
canning  plant  located  in  Florida.  To  an  experienced  man  this 
is  a  year  round  position  with  an  excellent  future.  Address  Box 
777,  Clearwater,  Fla. 

WANTED — Experienced  Assistant  Sales  Manager  and  Gen¬ 
eral  Superintendent  in  the  canning  and  selling  of  oysters, 
shrimp  and  vegetables  South  Atlantic  Coast.  Only  high  grade 
man  with  ample  experience  considered.  References  required. 
Good  salary  to  right  party.  Address  Box  B-2131  c/o  The 
Canning  Trade. 


Your  Seed  is  Your  Fortune 

Good  Leonard  Seed — Fine  quality  in  the  can 

CONTRACT  NOW 

PEAS,  BEANS,  CORN,  CUCUMBER,  TOMATO 

and  Other  Seeds  for  the  Canner. 

LEONARD  SEED  COMPANY 

CHICAGO 


SITUATIONS  WANTED 

POSITION  WANTED — As  Superintendent  or  Manager. 
Graduate  of  Massachusetts  Institute  of  Technology.  For  years 
Treasurer  and  Manager  of  a  plant  packing  jellies,  jams,  marma¬ 
lades,  pickles,  etc.  At  present  Supervisor  of  a  large  vegetable 
cannery.  Fine  references.  Address  Box  B-2135  c/o  The  Canning 
Trade. 


POSITION  WANTED — As  Superintendent  or  Foreman. 
Thoroughly  experienced  in  the  managing  of  help  and  know  the 
procedure  for  packing  a  full  line  of  vegetables.  A  machinist 
and  know  closing  machines  and  able  to  keep  other  equipment 
in  repair.  Best  of  references.  Address  Box  B-2134  c/o  The 
Canning  Trade. 


POSITION  WANTED — By  a  recent  graduate  in  horticulture 
from  Ohio  State  University.  Age  26,  married.  Desire  to  gain 
experience  in  production;  can  do  control  work.  Prefer  West 
Coast  with  year  round  work.  Address  Box  B-2142  c/o  The 
Canning  Trade. 


POSITION  WANTED — By  chemist.  Five  years  full  experi¬ 
ence  canning,  preserving  and  food  processing.  Interested  in 
contacting  consulting,  or  other  laboratories  servicing  food  indus¬ 
tries.  Alert,  progressive.  Address  Box  B-2146  c/o  The  Can¬ 
ning  Trade. 


POSITION  WANTED — By  chemist.  Ten  years  experience  in 
general  canning,  cheese  processing,  mayonnaise  and  salad  dress¬ 
ing  products,  jellies  and  jams,  soups,  profitable  new  products. 
Can  act  as  superintendent.  Address  Box  B-2149  c/o  The  Can¬ 
ning  Trade. 


POSITION  WANTED — All  around  man  with  17  years  of 
can  shop  experience.  Can  set  up,  repair  and  make  new  parts 
and  special  equipments  for  Adriance,  Max  Ams,  Bliss  and  Cam¬ 
eron,  etc.,  bodymakers,  dangers,  seamers,  testers,  etc.,  for  round, 
square  or  oval  cans.  Good  diemaker  and  expert  at  cap  thread¬ 
ing  tools.  Able  to  set  up  new  lines  and  capable  of  taking  charge 
of  can  shop.  Address  Box  B-2150  c/o  The  Canning  Trade. 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 


Write  for  catalog  and 
farther  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 

KENTUCKY  COLONEL 

A  general  and  a  colonel  were  walking  down  the 
street.  They  met  many  privates,  and  each  time  the 
colonel  would  salute  he  would  mutter,  “The  same  to 
you.” 

The  general’s  curiosity  soon  got  the  better  of  him, 
and  he  asked: 

“Why  do  you  always  say  that?” 

The  colonel  answered: 

“I  was  once  a  private  and  I  know  what  they  are 
thinking.” 

Tommy — So  you  have  a  new  baby  brother.  What’s 
his  name? 

Bobby — Dunno.  Can’t  understand  a  word  he  says. 

TURN  TO  THE  RIGHT 

“Yessir,  I  drove  up  to  the  crossroads,  and  a  truck 
bore  down  on  me  from  the  right,  a  trolley  was  heading 
at  me  from  the  left,  and  a  man  hopped  right  in  front  of 
my  car.  Gosh,  it  was  a  tight  place !” 

“I’ll  bet  you  were  in  a  dilemma.” 

“You’re  crazy.  I  was  in  a  Studebaker.” 

LAST  STAND 

The  father  was  reading  the  school  report  which  had 
just  been  handed  to  him  by  his  hopeful  son.  His  brow 
was  wrathful  as  he  read:  “English,  poor;  French, 
weak ;  mathematics,  fair” ;  and  he  gave  a  glance  of 
disgust  at  the  quaking  lad. 

“Well,  dad,”  said  the  son,  “it  is  not  as  good  as  it 
might  be,  but  have  you  seen  that?”  And  he  pointed  to 
the  next  line,  which  read:  “Health,  excellent.” 

EARS  FOR  MUSIC 

“My  dear,  isn’t  that  the  ‘Sextette  from  Lucia’  the 
orchestra  is  playing?” 

“No,  I  think  it  is  a  selection  from  ‘Rigoletto.’  ” 

“I  am  positive  it  is  the  ‘Sextette  from  Lucia.’  ” 

Thereupon  Mrs.  Schmoltz  goes  to  the  orchestra  stand 
and  reads  the  placard  posted  in  the  space  where  the 
names  of  the  selections  played  usually  are  placed.  She 
returned  to  her  partner. 

“My  dear,  we  are  both  wrong.  It’s  the  ‘Refrain 
from  Smoking.’  ” 

SLEEP  AT  TWICE  THE  PRICE 

Visitors  to  the  house  in  the  daytime  made  so  much 
noise  that  the  night  nurse  could  not  get  sufficient  rest 
to  prepare  her  for  her  work. 

One  day  she  happened  to  mention  this  to  the  doctor, 
who  wrote  a  large  notice  with  the  words:  “Please  re¬ 
member  the  night  nurse,”  and  placed  it  on  the  hall 
table. 

Next  evening,  when  she  came  on  duty,  she  found, 
beneath  the  notice,  a  shilling,  a  sixpence,  and  a  few 
coppers ! 


YOUR  EQUIPMENT 

AT  LESS  COST  WITH  CMC 
METALLIC  COATING 

When  your  plant  closes  for  the  season — or  as  de¬ 
partments  cease  to  operate — you  can  eliminate  deter¬ 
ioration  of  equipment  durins  idle  months  and  at  the 
same  time  place  it  in  fine  condition  for  use  next  year 
by  coating  it  with  CMC. 

CMC  Metall  ic  Coating  is  not  only  the  finest  preser¬ 
vative  against  rust  and  decay,  and  has  the  lasting 
qualities  of  ordinary  aluminum  coatings  MULTIPLIED 
THREE  TIMES,  but  actually  COSTS  LESS  because  of 
its  greater  coverage.  CMC  Metallic  Coating  has  a 
spread  of  1200  square  feet  per  gallon.  The  per  gallon 
cost  of  CMC  is  more  than  ordinary  coatings  but  the 
greater  spread  makes  its  use  cost  much  less,  and  re¬ 
member  it  is  better  and  lasts  longer. 

Use  CMC  this  fall.  You  will  be  well  pleased. 

Information  and  prices  upon  request. 

F.  H.  LANGS  ENK AMP  COMPANY 

^’‘Efficiency  in  the  Canning  Plant'"’ 

INDIANAPOLIS,  INDIANA 
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A  Better  Labeler  has 

been  built  by  BURT 

★ 

★ 

FOR  YOU — if  you  are  fussy  about  Labeling  and 
have  definite  ideas  as  to  how,  and  how  fast  it 
should  be  done, — BURT  has  a  definite  message 
—The  New  BURT  LABELING  MACHINE 
offers  superior  advantages  in  speed  and  economy. 

★ 

Adjustable  from  8  oz.  to  Tails.  May  we  tell 

you  about  them?  A  line  to  us  will  bring  the  in¬ 
formation  to  you. 

★ 

BURT  MACHINE  COMPANY 

BALTIMORE  .  .  ,  MARYLAND 

Hamachek  Pea  Hullins  Equipment 


o™,  entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery.  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds,  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  bean  pack  - 
and  your  profits? 


FRANK  HAMACHEK  MACHINE 

COMPANY 

Kewaunee,  Wisconsin 

Established  1880 

Incorporated  1924 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 

WEEKLY  REVIEW 


The  High  Consumption  Established  and  Well  Understood — 
Buying  Quieter,  but  Prices  Rising — Supplies  Depleted  to  Easy 
Point — Clean-Ups  Certain — Be  Moderate  in  Price  Demands. 

Fundamentals — The  most  important  market 
feature,  in  the  canned  foods  world  today,  is  the 
widespread  recognition  that  popular  consumption 
is  on  the  highest  plane  ever  reached,  and  is  not  alone 
being  maintained,  but  is  increasing.  That  is  the  in¬ 
evitable  result  when  the  consumer  is  brought  to  know 
the  value  of  canned  foods,  or  in  other  words,  all  that 
was  ever  necessary  was  to  get  the  people  to  try  canned 
foods.  When  they  did  so  they  liked  them,  and  they 
told  their  friends,  and  those  friends  told  others,  and 
the  results  you  see.  The  depression  bred  a  carefulness 
in  spending,  which  made  the  little  housewife  carefully 
observe  that  in  a  can  of  food  there  is  no  waste,  no 
peeling,  paring,  trimming — the  whole  contents  good 
food.  Then  she  learned  that  the  whole  gamut  of  foods 
could  be  gotten  in  cans,  and  she  is  happy  with  her 
new  discovery.  That  is  the  situation  today,  and  the 
reason  why  consumption  is  at  its  peak,  and  steadily 
growing.  That  is  a  real,  sound,  fundamental  basis 
that  will  go  on  growing  for  years.  IF  the  canners 
will  not  play  false  to  their  consumers,  and  by  that  we 
mean  that  they  can  only  destroy  this  by  cutting  the 
quality  of  the  goods.  Keep  supplying  a  worth-while 
can,  a  can  of  food  that  pleases,  and  this  growth  will 
take  care  of  your  best  efforts  for  years  to  come.  This 
condition  is  worth  the  most  painstaking  care  of  every 
man  in  the  industry.  Don’t  let  the  chisslers  and  cheats 
get  in ;  watch  your  industry  as  you  would  watch  your 
home  or  property  against  a  fire-bug ;  and  don’t  be  any 
more  merciful  with  them  than  you  would  be  with  a 
fire  fiend  trying  to  burn  down  your  house.  That  is  not 
snooping  nor  spying;  it  is  comon  sense  protection. 

Last  year  this  great  growth  in  popular  demand  was 
not  recognized;  on  the  contrary  the  claim  was  scoffed 
at  by  many  brokers  and  canners,  as  well  as  by  buyers. 
But  now  all  know  it,  and  that  knowledge  is  a  great 
market  advantage.  But  because  prices  are  good,  and 
there  is  demand  for  more  than  exists,  the  riff-raff  in 
quality  will  try  to  sneak  out.  If  it  is  fit  for  food,  low 
quality  but  wholesome,  the  right  thing  for  the  canners 
to  do  would  be  to  label  it  themselves  plainly  for  what 
it  is — so  that  no  trusting  housewife  can  possibly  be 
swindled — with  their  own  label,  and  to  refuse  to  sell  it 
otherwise.  Don’t  let  it  get  into  the  hands  of  the  price- 
chisslers,  who  may  masquerade  it  as  better  than  it  is. 
Don’t  let  this  small  amount  of  trash  ruin  this  splendid 
setup,  and  threaten  this  high  consumer  demand.  Better 
to  dump  it  than  to  let  this  small  amount  of  goods,  on 


which  you  get  no  profit,  take  the  profit  out  of  your 
whole  pack,  or  even  threaten  it.  And  watch  the  price- 
artists,  and  compel  them  to  sell  the  goods  for  what 
they  are.  Get  the  law  on  them.  This  is  worth  fighting 
for. 

Is  there  anything  new?  Just  read  about  the  “water- 
culture”  vegetables  being  grown  in  California,  and 
visualize  the  possibilities  in  this.  You  will  find  it  in 
this  week’s  California  Market  report. 

THE  MARKET — The  canning  season  is  peetering 
out,  and  production  is  about  at  an  end.  Read  the  few 
but  splendid  crop  reports  in  this  issue,  full,  honest, 
unreserved  statements  of  conditions,  some  such  as  the 
industry  never  before  experienced. 

Buying  has  quieted  down  after  its  undue  activity, 
and  as  might  have  been  expected ;  in  fact  many  canners 
express  surprise  that  it  kept  up  as  long  as  it  did.  The 
supply  has  been  badly  cut  into,  and  it  is  now  easily 
apparent  that  complete  clean  ups  will  soon  be  recorded. 
But  there  is  no  recession  in  price  because  of  this  quiet¬ 
ness  in  buying.  Just  the  reverse,  prices  are  harden¬ 
ing  and  in  some  cases,  tomatoes  and  stringless  beans 
for  instance,  advancing.  There  is  no  item  in  the  entire 
list  of  canned  foods  which  is  not  strong,  and  all  indica¬ 
tions  point  to  higher  prices  in  the  not  distant  future. 
We  could  fill  space  by  quoting  prices,  but  you  have 
these  on  our  market  pages,  and  you  should  be  guided 
by  them.  There  is  just  one  thought  about  canned  foods 
prices :  every  once  in  a  while  someone  breaks  out  with 
a  complaint  that  in  our  comments  we  quote  only  stand¬ 
ard  prices,  and  not  extra  standards  and  fancies.  The 
markets  on  all  commodities  are  always  quoted  on  the 
standard  or  basic  values,  it  being  understood  that  the 
higher  grades  take  the  proportionate  higher  rate.  Such 
differentials  are  well  established,  in  canned  foods  as 
well  as  in  other  products.  But  you  do  have  the  higher 
grade  quotations  in  our  market  pages.  And  as  there 
is  never  any  surplus  of  the  higher  grades  it  is  largely 
a  matter  of  agreement  between  buyer  and  seller  as  to 
price.  Now  that  goods  must  be  sold  on  grade,  to 
justify  the  price  under  the  Robinson-Patman  law,  the 
prices  regulate  themselves  to  a  large  degree.  There  is 
no  reason  for  any  canner,  no  matter  how  poorly  posted 
or  informed,  to  sell  extra  standards  at  standard  prices. 
If  he  does  not  know  what  he  is  selling  the  buyer  knows 
what  he  is  buying,  and  both  are  held  under  the  law. 
It  is  an  old  axiom  that  ignorance  excuses  no  one  under 
the  law ;  and  it  is  a  matter  for  real  thanksgiving  that 
the  ignorant  seller  can  now  be  prevented  from  forcing 
losses  on  his  fellow  sellers. 

From  now  on  prices  on  canned  foods  will  be  entirely 
a  matter  of  adjustment  between  buyers  and  sellers,  a 
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seller’s  market.  The  supplies  are  too  short  to  give  the 
buyers  any  excuse  for  pressure.  But  by  the  same 
token,  the  sellers  should  not  rub  it  in,  but  should  be 
satisfied  with  a  price  showing  a  fair  profit,  and  leave 
some  profit  for  the  buyer. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

Quiet  But  Stronger — Healthy  Buying  to  Continue — Stringless 
Beans  Come  Back — Tomato  Prices  Growing  Stronger — No.  10 
Corn  Shortage  Worries  Buyers — Fancy  Peas  in  Demand — Cali¬ 
fornia  Peaches  Very  Firmly  Held — All  Fruit  Firm — Canned  Fish 
Outstanding — New  Grapefruit  Prices. 

New  York,  October  9,  1936. 

HE  SITUATION — While  buyers  generally  have 
been  marking  time  during  the  week,  awaiting  the 
cleanup  reports  on  the  year’s  pack  and  deliveries, 
the  market  undertone  has  continued  steady  and,  if  any¬ 
thing,  was  a  shade  firmer  on  a  number  of  items, 
notably  California  fruits,  southern  tomatoes,  and 
stringless  beans.  Salmon  was  likewise  in  strong  posi¬ 
tion.  Considerable  quantities  of  West  Coast  canned 
foods  products  from  the  pack  of  1936  are  reaching  New 
York  and  other  eastern  seaboard  points,  due  to  the 
exceptionally  heavy  shipments  made  during  the  past 
month  in  anticipation  of  a  tieup  in  intercoastal  move¬ 
ment. 

THE  OUTLOOK — Current  reports  indicate  that 
packs  of  a  number  of  items  have  not  come  up  to  recent 
expectations.  Distributors  who  deferred  additional 
purchasing  in  anticipation  of  an  easing  in  values  later 
on  in  the  season  are  now  coming  into  the  market 
unostentatiously  for  additional  supplies,  and  the  pres¬ 
ent  outlook  promises  a  continuance  of  a  healthy  buy¬ 
ing  movement  over  the  balance  of  the  year,  with  unsold 
stocks  in  packers’  hands  at  the  year-end  expected  to 
be  extremely  light  in  most  instances. 

STRINGLESS  BEANS— With  trade  reports  indi¬ 
cating  a  much  lighter  pack  of  stringless  beans  than 
had  been  anticipated,  renewed  buying  on  this  line 
has  carried  the  market  up  to  80  cents,  factory,  for 
standard  No.  2s,  which  is  5  cents  per  dozen  over  quota¬ 
tions  at  which  recent  business  was  done.  It  would  not 
come  as  much  of  a  surprise  to  the  trade  here  to  see 
this  product  go  higher,  and  distributors  are  stocking 
ahead  in  some  instances  in  anticipation  of  just  such 
a  development. 

TOMATOES — The  market  is  apparently  all  set  for 
a  move  into  higher  ground,  and  a  better  inquiry  was 
in  evidence  toward  the  close  of  the  week.  Offerings  of 
standard  southern  2s  at  67V->  cents  are  by  no  means 
plentiful,  and  it  looks  as  though  a  general  70  cent 
market  at  the  canneries  is  in  prospect.  Other  sizes 
are  also  sharing  in  the  firmer  tone,  and  $1,021/2  seems 
to  be  about  bottom  on  3s,  with  10s  scarce  at  $2.90,  and 
more  generally  held  at  $3.00  and  upwards.  The  Cali¬ 
fornia  market  is  also  looking  a  little  better,  and  stan¬ 
dards  for  prompt  shipment  are  now  quoted  at  a  range 


of  65  to  671/2  cents  for  Is,  75  cents  for  2s,  95  cents  for 
21/2S>  and  $3.00  for  10s,  with  solid  pack  holding  at  90 
cents  and  up  for  Is,  95  cents  to  $1.10  for  2s,  $1.35  to 
$1.45  for  21/2S,  and  $4.05  to  $4.50  for  10s,  with  known 
brands,  of  course,  commanding  the  top  quotations. 

CORN — With  Maine  canners  indicating  that  they 
will  deliver  between  80  and  90  per  cent  on  futures 
contracts  for  fancy  No.  2  corn,  distributors  are  heav¬ 
ing  a  sigh  of  relief.  Buyers  of  No.  10s,  however,  are 
in  most  cases  getting  much  shorter  deliveries.  There 
were  no  price  changes  reported  in  the  canned  corn 
market  during  the  week,  and  trading  was  rather  quiet. 
This  item,  however,  in  common  with  the  remainder 
of  the  canned  vegetable  list,  is  showing  considerable 
strength  at  the  moment,  and  minor  price  advances  on 
both  standard  and  higher  qualities  are  looked  for. 

PEAS — With  nothing  much  available  under  90  cents 
on  standard  peas,  buying  interest  has  lagged  some¬ 
what.  Distributors  in  most  instances  covered  rather 
plentifully  on  their  requirements  for  standards  and 
extra  standards  this  season.  Fancy  siftings,  however, 
continue  in  demand,  with  the  market  nominal  and 
showing  a  strong  undertone. 

PEACHES — Coast  advances  note  continued  strength 
in  the  market  for  canned  peaches,  with  remaining  un¬ 
sold  stocks  in  first  hands  largely  held  by  the  principle 
canners,  who  are  in  better  position  to  maintain  a  firm 
market.  For  prompt  shipment,  clings  are  currently 
offered  (No.  2V2S)  at  the  following  prices:  Standards, 
$1.45;  choice,  $1.55  to  $1.65;  seconds,  $1.30;  waters, 
$1.20  to  $1.25;  No.  10s,  standard  $4.75,  choice  $5.25 
to  $5.50,  waters  $4.25,  solid  pack  pies,  $4.75.  Frees 
are  coming  in  for  increasing  demand  on  the  part  of 
eastern  distributors  this  year,  and  this  market  likewise 
is  in  good  position,  with  2i/>s  for  prompt  shipment 
quoted  out  by  coast  packers  at  $1.35  for  standards, 
$1.45  to  $1.50  for  choice,  and  $1.20  for  seconds,  with 
No.  10s  holding  at  $4.00  for  waters,  $4.50  for  stand¬ 
ards,  and  $5.10  for  choice,  all  peach  prices  being  f.  o.  b. 
California  canneries  or  common  shipping  point. 

OTHER  FRUITS — The  remainder  of  the  California 
canned  fruit  market  is  likewise  showing  firmness,  and 
the  same  is  generally  true  of  the  situation  in  the 
northwest.  While  current  canned  fruit  demand  has 
eased  off,  following  the  exceptionally  heavy  buying 
which  was  witnessed  early  last  month,  the  statistical 
position  of  the  market  is  in  good  shape,  and  a  main¬ 
tenance  of  current  quotations,  with  a  probable  drift 
to  higher  levels,  is  looked  for  in  most  quarters  of  the 
trade. 

SARDINES — This  seems  to  be  the  season  for  canned 
fish.  With  a  larger  pack  than  in  any  year  since  1929, 
Maine  sardine  canners  have  succeeded  in  moving  the 
bulk  of  this  season’s  production  into  distribution 
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channels.  Keyless  quarter  oils  have  been  reduced  to 
$3.00,  f.  o.  b.  cannery,  by  some  sellers,  with  quotations 
on  the  remainder  of  the  line  holding  unchanged  at 
previous  levels. 

SALMON — New  buying  in  the  salmon  market  has 
been  rather  light  during  the  current  weeks,  but  with 
unsold  stocks  remaining  on  the  coast  extremely  light, 
the  market  position  holds  firm,  and  a  pending  advance 
on  pinks  is  being  freely  discussed.  Prompt  shipment 
quotations,  however,  remain  unchanged  at  previous 
levels. 

GRAPEFRUIT — Opening  prices  on  new  pack 
Florida  grapefruit  and  juice  were  announced  during 
the  week  by  California  Packing  Corporation.  The 
corporation  quotes  grapefruit,  under  its  featured 
brand,  at  $1.00  for  2s,  821/2  cents  for  300s,  and  $3.10 
for  5s,  with  juice  held  at  75  cents  for  2s,  65  cents  for 
211  cylinders,  and  $2.50  for  No.  5s,  all  f.  0.  b.  Tampa. 
The  prices  are  somewhat  under  those  which  the  trade 
looked  for,  being  in  line  with  quotations  previously 
named  on  non-advertised  lines  in  the  case  of  grape¬ 
fruit  juice. 

jn 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Wrade'’ 

General  Market  Condition  Favors  Producer,  Prices  Firm — 
Demand  Satisfactory  on  Fresh  Packs — Largest  Crop  of  Citrus 
Fruit  in  Florida  and  Texas  in  Years — Comments  on  The  Cam¬ 
paign  and  Big  Chicago  Fire — Robinson-Patman  Law  Violations. 

Chicago,  Ill.,  October  9,  1936. 

ENERAL  MARKET — The  reduction  in  vege¬ 
table  packs  this  season  has  proved  to  be  the 
key  which  unlocked  a  door,  behind  which  was 
hidden  market  influences  which  have  played  an  im¬ 
portant  part  during  the  past  several  months.  Canners, 
alert  to  obtain  every  possible  advantage  as  applied  to 
prices  after  the  lean  year  of  1935,  advanced  their  quo¬ 
tations  rapidly.  A  certain  percentage  of  the  buyers, 
those  who  knew  the  true  conditions  in  the  major  pro¬ 
ducing  sections,  followed  the  market  up  and  protected 
themselves  to  a  goodly  degree.  Then  belated  buyers 
entered  the  field  and  the  demand  from  them  has  more 
than  sustained  the  levels  that  have  ruled  the  past  thirty 
days. 

It  would  seem  that  the  statistical  position  of  the 
major  vegetable  items  is  in  a  very  satisfactory  position 
and  that  this  should  give  assurance  of  sustained  prices. 

TOMATOES — Indiana  canners  are  still  operating 
and  during  the  past  ten  days,  running  heavier  than  in 
the  earlier  part  of  the  season.  The  market  has  eased 
off  a  trifle  and  No.  2  Standards  are  now  available  at 
72V:>  cents  factory,  although  the  larger  Arms  are  ad¬ 
hering  strictly  to  the  75  cent  basis. 

It  is  strictly  a  trading  market.  .  Buyers  who  pur¬ 
chased  futures  are  daily  receiving  deliveries  and  are 
not  inclined  to  add  to  their  purchases.  It  takes  a  slight 
cut  here  and  there  to  do  much  business. 


No.  2i/>  tin  standards  range  95  cents  to  $1.00  fac¬ 
tory,  with  No.  10  tins  rather  scarce  and  held  at  $3.25 
to  $k50  factory. 

TOMATO  PULP — Some  business  from  the  manu¬ 
facturers  has  been  noted  with  $3.50  f.  o.  b.  Indiana  and 
Ohio  factory  points  the  basis  of  sales.  No.  1  puree 
is  quoted  at  45  cents  to  50  cents  factory. 

CORN — Routine  trading  is  noted  now.  Some  fill-in 
business  is  going  on,  but  that  is  about  all.  The  market 
holds  steady  at  prices  previously  quoted. 

PEAS — A  broader  and  wider  demand  for  No.  2 
extra  standard  No.  3  Alaskas  has  cleaned  up  quite  a 
number  of  lots  of  this  particular  item  in  Wisconsin. 
With  Sweet  peas  also  closely  sold  out,  canners  find 
themselves  with  a  surplus  consisting  chiefly  of  the 
fancy  grades  in  No.  1  sieve  and  No.  2  sieve  Alaskas. 

One  prominent  feature  of  the  entire  pea  situation 
is  the  lack  of  demand  for  soaked  peas  and  for  this  many 
in  the  trade  will  shout — huzzas. 

BEETS — The  pack  is  progressing  favorably  in  Wis¬ 
consin.  No.  21/^  fancy  cuts  are  now  available  at  80 
cents  to  85  cents  factory,  and  a  fairly  good  volume  is 
being  recorded.  No.  10  tin  cuts  are  quoted  at  $3.25 
to  $3.50  factory. 

GREEN  AND  WAX  BEANS— The  market  is  un¬ 
changed  with  a  range  of  prices  from  85  cents  to  $1.00, 
depending  upon  quality  and  the  position  and  feeling 
of  the  canner.  Prices  within  this  range  are  f.  o.  b. 
Wisconsin  and  Michigan  factory  points. 

grapefruit  and  grapefruit  JUICE— Re¬ 
ports  have  it  that  both  Florida  and  Texas  will  have 
one  of  the  largest  crops  of  citrus  fruits  in  a  number 
of  years.  This  has  made  the  local  trade  somewhat 
hesitant  in  entering  long  term  contracts.  The  business 
that  has  been  booked  to  date  has  been  chiefly  for  ship¬ 
ment  November-December.  Prices  by  many  of  the 
leading  Florida  canners  have  been  named  with  a  basis 
on  No.  2  grapefruit  hearts  of  95  cents,  Tampa  rate  of 
freight. 

APPLES — The  packing  season  is  on  in  both  Michi¬ 
gan  and  New  York  State,  but  canners  are  confronted 
with  very  high  prices  which  they  are  forced  to  pay 
the  growers.  The  range  on  No.  10  tin  apples  is  from 
$4.00  to  $4.75  f.  o.  b.  factory.  Far-sighted  buyers 
look  for  a  larger  demand  on  No.  10  apples  this  year 
than  in  the  past  two  or  three,  basing  their  conclusions 
upon  the  high  prices  that  rule  on  other  pie  timber  such 
as  No.  10  Red  Raspberries;  Black  Raspberries;  R.  S.  P. 
Cherries,  etc. 

SAUER  KRAUT — The  market  on  No.  21/2  fancy 
grade  is  $1.10  and  it  doesn’t  look  as  if  it  will  decline 
any  further  because  of  the  limited  supplies  of  cabbage 
and  the  high  prices  that  rule  thereon. 

PUMPKIN — The  pack  is  progressing  satisfactorily 
in  Indiana  and  Illinois.  Buying  is  on  a  wide  front  and 
if  the  present  demand  continues,  it  is  likely  there  will 
be  as  close  a  clean  up  on  the  1936  packing  as  there 
was  a  year  ago. 

THE  CAMPAIGN — If  it  wasn’t  for  the  flaring  head¬ 
lines  of  the  Chicago  daily  biased  press,  the  food  trade 
wouldn’t  know  there  was  a  National  Campaign  under 
way.  Everyone  is  busy;  everyone  is  engrossed  and 
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everyone  is  making  a  little  money.  Compare  that  with 
four  years  ago  when  the  leading  staples  in  canned 
foods  were  selling  at  prices  from  45  cents  to  60  cents 
and  buying  was  strictly  on  a  hand-to-mouth  basis. 
Someone  once  said  that  comparison  was  everything. 
How  would  you  like  to  go  back  to  conditions  four 
years  ago? 

OCTOBER  8TH — On  this  date  just  sixty-five  years 
ago,  Mrs.  O’Leary’s  famous  cow  kicked  over  a  lamp 
that  started  the  big  Chicago  fire.  It  might  have  been 
a  blessing  in  disguise  for  during  those  sixty-five  years, 
Chicago  has  builded  greater,  larger  and  better  as  the 
many  visitors  to  this  great  City  by  the  Lake  can  testify. 

ROBINSON-P ATMAN  LAW — Interest  centers  in 
the  two  Chicago  companies  against  which  the  Federal 
Trade  Commission  has  moved.  The  local  trade  knows 
little  or  nothing  of  the  details,  but  was  somewhat  sur¬ 
prised  that  Montgomery  Ward  &  Company  and  Kraft- 
Phenix  Cheese  Corporation,  rather  than  some  of  the 
other  and  larger  factors  in  food  distribution  were  not 
the  first  to  be  called  in  on  “the  green.” 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade'* 

Shrimp  Not  Here  in  Canning  Quantities — Running  Very 
Large — Prices  Entirely  Nominal — Oyster  Tongers 
Wait  Cooler  Weather. 

Mobile,  Ala.,  Oct.  9,  1936 

HRIMP — There  is  very  little  that  can  be  said,  and 
nothing  that  can  be  done,  about  the  shrimp  situa¬ 
tion  at  this  time.  The  shrimp  are  simply  not  in 
the  waters  of  this  coast,  because  the  fishermen  have 
trawled  every  foot  of  bottom  of  this  bay,  and  a  good 
distance  in  the  Gulf  of  Mexico,  to  no  avail. 

There  are  a  few  scattered  here  and  there  and  they 
occasionally  bunch  up,  but  the  truth  of  the  matter  is 
that  there  are  not  enough  shrimp  in  the  Alabama 
waters  to  operate  one  factory  daily  one-fourth  time, 
much  less  the  five  other  factories  that  are  here,  and 
this  has  been  the  case  pretty  much  all  the  season,  hence 
the  shrimp  pack  has  been  a  flop  so  far.  The  same 
thing  may  be  said  of  the  shrimp  packs  in  Mississippi 
and  Louisiana.  Of  course,  Mississippi  and  Louisiana 
have  packed  much  more  shrimp  than  Alabama,  but 
this  is  the  case  every  year;  nevertheless  the  pack  of 
shrimp  in  Louisiana  and  Mississippi  is  below  normal 
in  the  same  proportion  that  it  is  in  Alabama. 

One  unusual  thing  is  that  there  have  been  more 
Jumbo  large  shrimp  caught  on  this  coast  this  year 
than  any  other  time,  and  it  is  probably  due  to  the 
fact  that  there  have  been  more  boats  fishing  in  the 
Gulf  this  season ;  whereas  when  shrimp  are  more  plen¬ 
tiful,  the  shrimp  trawlers  stay  mostly  in  the  bay. 

No  prices  of  canned  shrimp  are  available  and  the 
sky  is  the  limit  of  what  you  can  get  if  you  have  any 
for  sale. 

OYSTERS — With  the  thermometer  registering  in 
the  Summer  heat  division,  it  is  anything  but  Fall 


weather  and  why  there  are  so  many  oysters  sold  as 
there  are,  is  difficult  to  explain,  except  that  oyster 
eaters  have  abstained  from  them  all  through  the 
months  of  May,  June,  July  and  August  and  now  they 
just  have  to  have  them  even  if  the  thermometer  hits 
the  high  mark  of  85  degrees  and  the  oysters  are  poor. 

Just  as  soon  as  the  weather  turns  cool  more  of  the 
oystermen  will  go  to  tonging  oysters,  as  it  will  increase 
the  demand. 

The  price  of  canned  oysters  is  $1.00  per  dozen  for 
four  ounce;  $1.05  for  five  ounce,  and  $2.15  for  ten 
ounce,  f.  o.  b.  factory. 

STATE  PATROL  BOAT  BURNS— The  45-foot 
cabin  cruiser  “Vera  Quinn,”  owned  and  operated  as 
a  patrol  boat  by  the  Alabama  Oyster  Commission, 
caught  fire  on  the  afternoon  of  October  5  and  burned 
up  in  Mobile  Bay. 

The  crew  of  the  boat,  composed  of  Clifton  Gallagher, 
captain,  and  Charles  Foster,  the  engineer,  were  saved 
by  jumping  overboard  with  lifesavers  and  were  picked 
up  by  a  nearby  boat  a  couple  of  hours  later. 

The  origin  of  the  fire  was  not  determined,  but  it  is 
believed  that  it  was  caused  by  a  gas  leak. 

JK 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Buying  Quiet  Now,  But  Canners  Surprised  at  Length  of  Heavy 
Buying — Easy  Clean-up  Ahead — Hope  Now  for  Labor  Solu¬ 
tion — ^Water  Culture  Vegetables  Make  Acreage  Yield 
Records — ^Tomatoes  More  Active — Spinach  Cleaning  Up — 
Prices  on  Grapefruit — Early  Buyers  of  Salmon 
Cot  the  Bargains. 

San  Francisco,  October  8,  1936. 

HE  MARKET — Business  has  quite  definitely 
slowed  down  during  the  past  ten  days,  but  canners 
are  not  at  all  worried  over  this.  In  fact,  it  is 
quite  surprising  to  them  that  the  heavy  demand  kept 
up  as  long  as  it  did.  Many  would  have  been  well 
satisfied  in  ordinary  seasons  to  have  booked  as  much 
business  by  the  end  of  the  year.  In  many  lines,  sales 
can  just  coast  along  for  the  rest  of  the  season  and 
still  clean  up  all  the  stocks  available.  The  making  of 
deliveries  is  coming  in  for  undivided  attention  and 
the  best  news  of  the  week  is  that  waterfront  employers 
and  employees  in  leading  coast  ports  have  agreed  to 
continue  the  discussion  of  their  problems  for  at  least 
fifteen  days  past  the  deadline  set  for  settlement.  The 
threatened  strike  has  been  postponed  and  the  outlook 
for  a  peaceful  solution  of  the  trouble  is  steadily  grow¬ 
ing  brighter.  Vessels  leaving  Pacific  Coast  ports  are 
loaded  to  capacity,  with  canned  products  prominent  in 
manifests. 

SYNTHETIC  GROWING— The  experiments  made 
at  Berkeley,  Calif.,  whereby  as  high  as  217  tons  of 
tomatoes  per  acre  of  tank  surface  have  been  produced 
without  use  of  soil,  have  come  in  for  world-wide  atten¬ 
tion  and  are  being  followed  up  by  similar  experiments 
in  other  lands.  Potatoes  have  yielded  at  the  rate  of 
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2,500  bushels  per  acre,  with  other  vegetables  in  pro¬ 
portion.  The  vegetables  are  grown  in  water  to  which 
calcium,  magnesium,  iron,  copper,  manganese,  phos¬ 
phorus,  zinc  and  borum  are  added  in  the  desired  pro¬ 
portion.  Commercial  installations  are  being  made  in 
various  parts  of  California  and  some  vegetables  pro¬ 
duced  by  the  so-called  “water  culture”  are  being  sold 
in  competition  with  field-grown  vegetables.  The 
technique  is  simple  and  consists  in  placing  water  forti¬ 
fied  with  the  necessary  nutrient  elements  in  concrete 
basins.  On  the  surface  of  the  basins  is  a  wire  screen 
covered  with  sawdust  and  excelsior  to  prevent  the 
seeds  from  falling  into  the  liquid  and  to  provide  a 
support  for  the  young  plants.  Wire  netting  furnishes 
further  support  for  the  plants  when  they  reach  a  more 
mature  stage. 

TOMATOES — Slightly  more  activity  is  being  noted 
on  canned  tomatoes  than  in  recent  weeks,  but  the 
market  is  still  a  little  slow.  Buyers  seem  inclined  to 
withhold  the  major  part  of  their  business  until  they 
can  get  a  clear  idea  of  what  the  total  output  will  prove 
to  be.  The  early  freeze  in  Utah  and  Idaho  has  cut  into 
the  Far  Western  pack  and  the  output  of  solid  pack 
tomatoes  in  California  continues  below  early  estimates. 
The  trade  here  seems  to  look  for  higher  prices  and 
there  is  no  real  pressure  to  sell.  Most  packers  are 
holding  No.  21/2  standards  at  95  cents  and  solid  pack 
at  around  $1.40. 

SPINACH — Several  packers  have  announced  a  com¬ 
plete  cleanup  on  spinach,  with  others  offering  but  a 
comparatively  few  items  in  the  list.  The  market  seems 
very  firm,  with  most  sales  on  a  basis  of  $1.20  or  $1.25 
for  No.  2V2S. 

PINEAPPLE — Pineapple  packers  are  continuing 
offerings  at  present  prices  until  the  end  of  October. 
A  revision  upward  has  been  under  discussion  and  this 
may  be  made  in  the  near  future.  Some  items  are 
already  in  light  supply,  it  is  reported. 

GRAPEFRUIT — Opening  prices  on  1936-37  Del 
Monte  brand  grapefruit  and  grapefruit  juice  have  been 
made  by  the  California  Packing  Corporation.  These 
are  for  shipment  prior  to  April  1, 1937,  with  shipments 
to  begin  in  late  November  or  early  December.  The 
prices  on  canned  grapefruit  are:  Buffet,  521/2  cents 
per  dozen.  No.  300,  82  V2  cents.  No.  2  tall,  $1.00  and 
No.  5,  $3.10.  The  prices  on  grapefruit  juice  are  75 
cents  for  No.  2  tall,  65  cents  for  the  211  cylinder,  55 
cents  for  picnics,  $2.50  for  No.  5,  and  $2.40  for  the 
46  oz.  cylinder.  Broken  segments  grapefruit  offered 
under  the  Mission  or  Argo  brands  are  offered  at  85 
cents  for  No.  2  tails. 

SALMON — Those  who  placed  their  business  early 
on  salmon  seem  to  have  secured  the  bargains.  This  is 
especially  true  of  Alaska  reds,  with  packers  who 
opened  at  $2.00  now  holding  firm  at  $2.15.  Pinks  are 
still  to  be  had  at  $1.00.  It  is  estimated  that  sales  of 
all  grades  of  Alaska  salmon  of  the  new  pack  amount 
to  close  to  6,000,000  cases. 

♦  ♦  ♦ 

IF  THE  CITY  of  Fullerton,  California,  will  provide 
ample  sewage  disposal,  the  Orange  County  Canners, 
Inc.,  may  establish  another  cannery  at  that  place. 


'GRAMS  of  INTEREST 

REGULAR  ANNUAL  MEETING  of  the  Tri-State  Packers 
Association  will  be  held  in  Philadelphia  on  Thursday 
and  Friday,  December  3rd  and  4th,  1936.  The  name 
of  the  hotel  at  which  the  meeting  will  be  held  will  be 
announced  later.  This  will  be  made  a  “Quality”  Con¬ 
vention  as  preparations  are  in  hand  to  display  samples 
officially  drawn  from  lots  of  not  less  than  1,000  cases 
of  six  of  the  principle  products  packed  by  the  Associa¬ 
tion  members.  These  products  will  consist  of  sugar 
corn  (cream  style  and  whole  grain  each  of  both  white 
and  yellow  varieties),  peas,  both  Alaskas  and  Sweets, 
tomatoes,  tomato  juice,  lima  beans  and  snap  beans  (  cut 
and  whole).  Twelve  samples  will  be  drawn  officially 
from  each  lot  of  six  and  these  samples  will  be  sub¬ 
mitted  to  the  Fruit  and  Vegetable  grading  Service  of 
the  Department  of  Agriculture  for  official  grading. 
The  other  samples  will  be  retained  to  be  opened  and 
displayed  at  the  Convention  along  side  of  a  copy  of 
the  score  sheet  grading.  It  is  decided  to  display  at 
least  five  of  the  highest  grades  in  each  lot  and  all  other 
samples  grading  90  points  or  above.  This  “Quality” 
Convention  will  undoubtedly  attract  much  attention, 
especially  in  view  of  the  fact,  that  the  samples  in  each 
instance  represent  at  least  1,000  cases.  Each  member 
of  the  Tri-State  Packers  Association  who  packs  any 
of  the  above  is  being  requested  to  co-operate  in  making 
this  new  adventure  a  complete  success  right  from  the 
start.  Undoubtedly,  this  feature  will  be  enlarged  at 
later  meetings  to  include  samples  from  every  product 
packed  in  the  Tri-States. 

*  *  * 

CALIFORNIA  PEACH  GROWERS  are  looking  into  the  pos¬ 
sibilities  of  transforming  cull  and  surplus  fruit  into 
industrial  alcohol.  If  such  a  plan  should  prove  feasible 
it  would  serve  two  purposes,  returning  a  revenue  and 
help  hold  down  the  spread  of  disease.  Since  it  has 
been  found  impossible  to  market  all  the  clingstone 
peaches  grown,  brown  rot  has  gained  a  foothold 
through  the  fruit  permitted  to  decay  in  orchards  and 
the  disease  is  spreading  rapidly. 

*  *  * 

PRESTON  MCKINNEY,  vice-president  and  secretary  of 
the  Canners’  League  of  California,  sailed  recently  from 
San  Francisco  on  a  trip  to  the  Orient  and  may  con¬ 
tinue  on  around  the  world.  The  trip  is  being  made  in 
the  hope  that  his  health  may  be  benefitted. 

*  *  * 

PLANS  for  the  canned  cling  peach  advertising  cam¬ 
paign  are  being  formulated  and  this  will  be  under  way 
at  an  early  date.  More  than  two  hundred  thousand 
dollars  will  be  available  for  the  publicity  work. 

*  *  * 

THE  STORAGE  ELEVATOR  at  Plattsmouth,  Nebraska, 
property  of  Norfolk  Packing  Company,  was  completely' 
destroyed  by  fire  September  11th.  The  property  and 
contents  valued  at  $14,000  was  covered  by  insurance 
to  half  that  amount. 
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COL.  CHARLES  E.  BARTLEY,  Chicago,  Ill.,  of  the  Bartley 
Company,  wholesale  grocers,  has  booked  passage  on 
the  first  transocean  service  of  Pan-American  Airways 
between  San  Francisco  and  the  Orient,  scheduled  for 
October  21.  Trial  flights  have  been  made  during  the 
past  year,  but  this  will  be  the  inaugural  passenger 
flight. 

*  ♦  ♦ 

CARL  HEINKE  and  H.  L.  Weast,  operating  a  cannery 
and  grape  juice  plant  at  Paradise,  Calif.,  have  added 
an  apple  dryer. 

* 

GEORGE  A.  BORG,  Secretary  of  the  Minnesota  Canners 
Association,  advises  that  their  Fall  Meeting  will  likely 
be  held  at  the  Lowry  Hotel,  St.  Paul,  December  3rd 
and  4th. 


JH  jit 

CONVENTION  DATES 

OCTOBER  13,  1936 — Florida  Grapefruit  Canners, 
Annual,  Tampa,  Fla. 

OCTOBER  21-22,  1936 — National- American  Wholesale 
Grocers,  Kenmore  Hotel,  Boston,  Mass. 

NOVEMBER  12,  1936 — Association  of  Pacific  Fish¬ 
eries,  Annual,  Hotel  Del  Monte,  Del  Monte,  Calif. 

NOVEMBER  16-18,  1936— Wisconsin  Canners,  An¬ 
nual,  Schroeder  Hotel,  Milwaukee. 

NOVEMBER,  19-20,  1936— Indiana  Canners,  Fall, 
Claypool  Hotel,  Indianapolis. 

NOVEMBER  21,  1936— California  Olive,  Quarterly, 
Los  Angeles,  Calif. 

NOVEMBER  30,  DECEMBER  1-2,  1936— Associated 
Grocery  Manufacturers  of  America,  Annual,  New 
York  City. 

DECEMBER  3-4,  1936 — Tri-State  Packers,  Annual, 
Philadelphia,  Pa. 

DECEMBER  3-4,  1936 — Minnesota  Canners,  Fall, 
Lowry  Hotel,  St.  Paul,  Minn. 

DECEMBER,  8-9,  1936 — Ohio  Canners,  Annual. 

DECEMBER  10-11,  1936 — Association  of  New  York 
State  Canners,  Annual. 

DECEMBER  15-16, 1936-^Pennsylvania  Canners,  An¬ 
nual,  Yorktowne  Hotel,  York,  Pa. 

JANUARY  4-6,  1936 — Northwest  Canners,  Annual, 
Portland,  Ore. 

JANUARY  24-29 — Canning  Machinery  &  Supplies, 
Annual,  Hotel  Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Canners,  Annual,  Hotel 
Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Food  Brokers,  Annual, 
Hotel  Stevens,  Chicago,  Ill. 


pERlIMrHAPMAM 

DcANNING^  MACHINEinr 

Sinqie  Unit  orJ!  Complete  Canning  Plant 


BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 


STATEMENT  OF  THE  OWNERSHIP,  MANAGEMENT,  CIR¬ 
CULATION,  ETC.,  REQUIRED  BY  THE  ACT  OF 
CONGRESS  OF  AUGUST  24,  1912, 

Of  The  Canning  Trade,  published  weekly  at  Baltimore,  Md.,  for 
October  1,  1936,  State  of  Maryland,  County  of  Baltimore. 

Before  me,  a  Notary  Public,  in  and  for  the  State  and  county 
aforesaid,  personally  appeared  Arthur  I.  Judge,  who,  having 
been  duly  sworn  according  to  law,  deposes  and  says  that  he  is 
the  Publisher  of  The  Canning  Trade,  and  that  the  following  is,  to 
the  best  of  his  knowledge  and  belief,  a  true  statement  of  the 
ownership,  management  (and  if  a  daily  paper,  the  circulation), 
etc.,  of  the  aforesaid  publication  for  the  date  shown  in  the  above 
caption,  required  by  the  Act  of  Au^st  24,  1912,  embodied  in 
section  411,  Postal  Laws  and  Regulations,  printed  on  the  reverse 
of  this  form,  to  wit: 

1.  That  the  names  and  addresses  of  the  publisher,  editor, 
managing  editor  and  business  managers  are: 

Publisher  and  Owner,  Arthur  I.  Judge;  Editor,  Arthur  1. 
Judge. 

2.  That  the  owner  is:  (If  the  publication  is  owned  by  an 
individual  his  name  and  address,  or  if  owned  by  more  than  one 
individual  the  name  and  address  of  each,  should  be  given  below; 
if  the  publication  is  owned  by  a  corporation  the  name  of  the 
corporation  and  the  names  and  addresses  of  the  stockholders 
owning  or  holding  one  per  cent  or  more  of  the  total  amount  of 
stock  should  be  given.) 

Arthur  I.  Judge,  20  S.  Gay  St.,  Baltimore,  Md. 

3.  That  the  known  bondholders,  mortgagees  and  other 
security  holders  owning  or  holding  1  per  cent  of  total  amount  of 
bonds,  mortgages,  or  other  securities  are:  (If  there  are  none, 
so  state.) 

There  are  none. 

4.  That  the  two  paragraphs  next  above,  giving  the  names 
of  the  owners,  stockholders  and  security  holders,  if  any,  contain 
not  only  the  list  of  stockholders  and  security  holders  as  they  ap¬ 
pear  upon  the  books  of  the  company,  but  also,  in  cases  where  the 
stockholders  or  security  holder  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other  fiduciary  relation,  the  name 
of  the  person  or  corporation  for  whom  such  trustee  is  acting, 
is  given;  also  that  the  said  two  paragraphs  contain  statements 
embracing  affiant’s  full  knowledge  and  belief  as  to  the  circum¬ 
stances  and  conditions  under  which  stockholders  and  security 
holders  who  do  not  appear  upon  the  books  of  the  company  as 
trustees,  hold  stock  and  securities  in  a  capacity  other  than  that 
of  a  bona  fide  owner;  and  this_  affiant  has  no  reason  to  believe 
that  any  other  person,  association,  or  corporation  has  any  inter¬ 
est  direct  or  indirect  in  the  said  stock,  bonds,  or  other  securities 
than  as  so  stated  by  him 

5.  That  the  average  number  of  copies  of  each  issue  of  this 
publication  sold  or  distributed,  through  the  mails  or  otherwise, 
to  paid  subscribers  during  the  six  months  preceding  the  date 

shown  above  is .  (This  information  is  required  from 

daily  publications  only.) 


ARTHUR  I.  JUDGE. 

Sworn  to  and  subscribed  before  me  this  25th  day  of  Sep¬ 
tember,  1936. 

(Seal)  BROOKS  B.  O’NEILL,  Notary  Public. 

(My  commission  expires  May  3rd,  1937.) 


Not  Just 

Seeds  for  Canners— 


SEEDS  for  CANNERS’ 

PROFITS 


Write  for  complete  canning  seed  buyer's  guide 

D.  LANDRETH  SEED  COMPANY 

“America's  Oldest  Seed  House" 

BRISTOL,  PA. 


October  12, 1936 


THE  CANNING  TRADE 


27 


CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners'  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


Eastern 
Low  High 


asparagus 

White  Colossal,  No.  2% . - 

Large,  No.  2% . . 

Medium,  No.  2% . . 

Green  Mam.,  No.  2  ro.  cans.... 

Medium,  No.  1  tall . 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANS 


No.  2  Vi 


STRINGLESS  BEANS 
Fancy  Cut  Green,  No.  2........ 

No.  10 . . . 

Ex.  Std.  Cut  Green.  No.  2.... 


Std.  Cut  Green,  No.  2.. 


Fancy  Whole  Green,  No.  2 . 

No.  10 . 

Ex.  Std.  Whole  Green,  No.  2 — 
No.  10 . 


No,  10.. 
td.  Cut 
No.  10.. 


No.  10 . 

Ex.  Std.  Whole  Wax,  No.  2.. 

No.  10 . 

Std.  Whole  Wax,  No.  2 . 

No.  10 . 

Red  Kidney,  Std.  No.  2 . 


LIMA  BEANS 

No.  2  Tiny  Green .  1.40 

No.  10  .  6.50 

No.  2  Medium  Green . . .  1.20 

No.  10  .  5.76 

No.  2  Green  &  White . 90 

No.  10  .  4.50 

No.  2  Fresh  White . 80 

No.  10  .  4.00 

No.  2  Soaked . 70 

BEETS 

Whole,  No.  2 .  1.00 

No.  2 Vi  .  1.20 

Std.  Cut,  No.  2 . 85 

No.  2Vi  . 1.16 

No.  10  .  4.26 

Ex.  Std.  Cut,  No.  2 . 

No.  2Vi  . 

No.  10  .  4.00 

Std.  Sliced,  No.  2 . 90 

No.  2Vi  . I.IB 

No.  10  . 4.60 

Ex.  Std.  Sliced,  No.  2 .  . 

No.  10  .  . 

CARROTS 

Std.  Sliced,  No.  2 . 


.85 

1.15 

4.25 


4.00 

.90 

1.16 

4.60 


Std.  Diced,  No.  2 . 

No.  10  . 

PEAS  AND  CARROTS 

Std.  No.  2 . 

Fancy  No.  2 . 

CORN — Wholegraln 
Yellow,  Fancy  No.  2, 

No.  10  . . . 


No.  10  ... 
Std.  No.  2.. 
No.  10  ... 


Central 
Low  High 


West 

Coast 

Low 

High 

2.76 

2.86 

2.80 

2.90 

2.70 

2.86 

2.36 

2.60 

1.86 

1.86 

2.36 

2.46 

2.60 

2.70 

2.86 

2.46 

2.40 

2.60 

2.10 

2.20 

.47Vi 

.47% 

.62% 

.60 

.90 

.90 

.95 

1.05 

3.25 

3.25 

3.00 

3.50 

1.00 

1.10 

1.10 

1.20 

6.60 

6.60 

6.00 

.87Vi  1.00 

1.00 

1.10 

4.50 

5.00 

5.00 

5.26 

.80 

.90 

.85 

.90 

4.00 

4.25 

4.50 

4.75 

....... 

1.75 

1.90 

1.00 

1.26 

5.00 

1.10 

1.20 

1.10 

1.16 

6.26 

1.00 

1.16 

1.00 

1.06 

1.00 

i.ob 

.90 

.95 

6.00 

6.26 

4.50 

6.60 

1.30 

1.76 

.90 

.90 

.75 

.85 

4.50 

4.50 

3.25 

3.50 

.80 

3.50 


.86 

4.25 


.85 

4.25 


1.40 

1.50 
.70 
.80 

3.25 

.72  Vi  . 

.86  . 

3.50  3.60 


1.40 

1.85 


.75 

.85 

3.50 


.76  .80 

3.50  3.75 


.80 

1.10 

3.15 

.90 

3.40 


CANNED  VEGETABLES— Continued 


Eastern 


Central 


CORN — Creamstylfr 
Yellow,  Fancy  No.  2 

Na  10  . . . 

Ex.  Std.  No.  2 . 

No.  10  . . 

Std.  No.  2 . 

No.  10  . . . 

White,  Fancy  No.  2. 
No.  10  . . 


No.  10  . . . 

Std.  No.  2 . 

5.50  5.50 

.9214  i.nn 

No.  10  . 

6.00  ■ 

6.00 

HOMINY 

Std.  Split,  No.  1,  TaII.......„...  . 

No.  2%  . . 

.90 

.90 

No.  10  . . . 

MIXED  VEGETABLES 

Fey.,  No.  2 . . 

.80 

.86 

No.  10  _ _ 

4.25 

4.25 

Std.,  No.  2 _ _ 

.70 

.76 

No.  10  _ _ 

4.00 

4.00 

OKRA  AND  TOMATOES 

Std.,  No.  2 . . 

.90 

.95 

No.  10 


PEAS 

No.  2  Petit  Poia . . 

No.  2  Fancy  Sweets,  2b . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  48....„........ 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  Ss . 

No.  2  Std.  Sweets,  2s . . . 

No.  10  Std.  Sweets,  2s . . 

No.  2  Std.  Sweets,  3a . 

No.  10  Std.  Sweets,  8s . 

No.  2  Std.  Sweets,  4s„ . 

No.  10  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  6s . 

No.  10  Std.  Sweets,  Ss . . 

No.  1  Early  June,  3s . 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  28 . . . 

No.  2  Fey.  Alaskas,  8s . 

No.  2  Ex.  Std.  Alaskas,  Is........ 


No.  2  Ex.  Std.  Alaskas,  4s.. 
No.  2  Ex.  Std.  Alaskas,  6s.. 
No.  2  Std.  Alaskas,  3s . 


No.  2  Std.  Alaskas,  4s . 

No.  10  Fey.  Alaskas,  4s . 

No.  10  Ex.  Std.  Alaskas,  4s.. 


No.  2  Std.  Alaskas,  Ss.... 
No.  10  Std.  Alaskas,  6s.. 

No.  2  Ungraded . 

Soaked,  2s 

10s  . . 

Blackeye,  2s,  Soaked . 

lOs  . . . . 

PUMPKIN 

Std.,  No.  2 . . 

Std.,  No.  2Vi . . 

No.  3  . . . 

No.  10  . 


.76 

3.60 


.76 

3.60 


.80 

.96 

2.75 


SAUER  KRAUT 


.50 

4.60 

.  Std.,  No.  2,.,. . 

. . .  . 

.75 

.75 

.76 

.86  . 

No.  2%  . 

.76 

3.76 

4.00 

4.60  . 

-  No.  10  . 

""  . •••••••  f  ft 

.86 

.85 

1.35 

1.40  . 

SPINACH 

.92%  1.00 

1.40 

1.60  . 

.  Std.,  No.  2 . . 

...  . . 86 

.96 

No.  2%  . . 

1.15 

1.25 

.30 

1.40 

1.30 

1.40  . 

No.  10  . 

4.00 

4.50 

.20 

1.20 

1.20 

1.26  . 

SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  No.  2.......« - - 


1.05 

6.00 

1.00 


.95 

5.00 


1.25 

ilio 

I'.bs 

L25 

1.15 


1.00 

5.25 


.77  Vi  .80 
2.35  2.60 


.62  Vi 

.65 

.80 

.85 

2.65 

2.85 

.96 

1.10 

1.25 

3.76 

4.00 

Low 

High 

Low  High 

Low 

White,  Fancy  No.  2... 
No.  10  . . 

_  1.16 

. .  ..  7.50 

1.35  . 

Ex.  Std.  No.  2 

1.10 

1  15 

No.  10  . . 

Std.  No.  2 . 

. . .  .96 

1.00 

No.  10  _ 

West  Coast 


1.70 

1.76 

1.86 

1.46 

1.55 

1.65 

1.25 

1.40 

1.40 

1.60 

1.16 

1.30 

1.30 

1.45 

1.10 

1.20 

1.16 

1.35 

1.10 

1.16 

1.30 

1.40 

1.16 

1.26 

1.26 

1.40 

1.10 

1.20 

1.15 

1.35 

1.05 

1.10 

1.10 

1.30 

1.05 

1.10 

1.16 

1.26 

1.10 

1.26 

1.16 

1.20 

5.26 

6.60 

6.26 

6.26 

1.06 

1.10 

1.00 

1.00 

6.00 

6.26 

6.00 

6.26 

1.06 

1.10 

1.06 

1.06 

6.00 

6.26 

4.60 

4.60 

.70 

.80 

1.66 

1.86 

1.60 

1.76 

1.26 

1.35 

1.26 

1.40 

1.16 

1.20 

1.76 

1.90 

1.46 

1.60 

1.26 

1.30 

1.26 

1.40 

1.16 

1.20 

1.00 

1.00 

1.10 

1.20 

1.10 

1.20 

.96 

.96 

1.06 

1.10 

1.06 

1.06 

1.00 

1.00 

.95 

1.00 

.97%  1.06 

1.06 

1.05 

5.60 

6.00 

6.50 

5.26 

5.25 

.90 

.90 

1.00 

1.10 

1.00 

1.00 

6.00 

6.00 

6.26 

6.26 

6.00 

5.00 

5.00 

1.00 

.96 

1.00 

4.60 

4.60 

.90 

.90 

1.00 

.96 

.96 

.60 

.66 

.60 

.56 

.66 

2.60 

2.76 

3.00 

8.20 

3.75  4.05 


.95  1.02  Vi 

1.20  1.25 

3.75  4.05 
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CANNED  VEGETABLES— ConttniNd 


CANNED  FRUITS— Coiitlii««4 


SWEET  POTATOES 

Std.,  No.  2.  Dry  Pack - - 

No.  2%  - 

No.  «  . . . 

Std..  No.  2.  Syrup  Pack - 

No.  2^4 - 

No.  8  - 

Na  10 - 

TOBIATOES 

Fancy,  No.  2 . . 

No.  2% - 

No.  8 _ 

No.  10  - 

Ex.  Std.,  No.  1 . 

No.  2  . 

No.  2%  . . 

No!  10  "™*!.".’!!.".’.Z."...!!!! . - 

Std.,  No.  1 
No.  2  .... 

No.  2% 

No.  8  .... 

No.  10  .. 

TOMATO  PUREE 
Std.,  No.  1,  Who.  Stock. 

No.  10  . 

Std.,  No.  1.  Trim . 

No.  10 . . 

TOMATO  JUICE 

No.  1  . 

No.  2  . - . 

No.  10 . . 

TURNIP  GREENS 

No.  2  . 

No.  2V4  . 

No.  10  . 


Eastern  Central  West  Coast 


Low 

High 

Low 

High 

Low 

High 

.90 

1.00 

1.10 

1.25 

_ 

•MS.** 

4.00 

4.25 

Solid  pack 

.47% 

.50 

.90 

.96 

.77% 

.85 

.80 

.85 

.96 

1.10 

1.05 

1.05 

1.15 

1.35 

1.45 

1.16 

.  . 

_ 

3.35 

3.60 

3.76 

4.06  4.50 

With  puree 

.42% 

.45 

.45 

.50 

.66 

.67% 

.67% 

.75 

.72% 

.76 

.75 

.77% 

.92% 

.95 

.95 

1.00 

.96 

1.00 

1.02% 

1.05 

3.00 

3.50 

3.25 

3.50 

3.00 

3.50 

.42% 

.45 

.47% 

3.25 

3.60 

3.76 

iso 

8.60 

.40 

3.00 

3.00 

3.00 

8.26 

.40 

.70 

2.76 

.40 

.70 

3.00 

.40 

.65 

3.00 

.50 

.75 

3.50 

.60 

.76 

3.26 

.70 

.86 

8,50 

.80 

1.15 

4.00 

Canned  Fruits 


Ekwtem 
Low  Hish 


FRUITS  FOR  SALAD 

Fey.,  No.  2% _ 

No.  10  _ 


BLACKBERRIES 

Std.,  No.  2 _ 

No.  8  _ 


— 

— 

BLUEBERRIES 

No.  2  . . 

. . 

1.76 

1.86 

No.  10  . 

7.00 

7.00 

CHERRIES 

Std.,  Red,  Water,  No.  2. 

Std.,  White,  Syrup,  No. 

2 _ 

Elx.  Std.,  Preserved,  No. 

2 _ 

1.60 

Red  Sour  Pitted,  No.  10 

7.76 

R.  A..  Fey.,  No.  2%.. _ 

Choice,  No.  2% . 

Std.,  No.  2% . 

GOOSEBERRIES 

.Stil.,  Nn  9. . 

No.  in  . 

RASPBERRIES 

No.  10  . 

No.  10  . 

. 

Red.  Syrup,  No.  2 . . 

STRAWBERRIES 

Ex.  Pres.,  No.  1 _ 

No.  2  . . 

Pres.,  No.  1 . . 

No.  2  . . 

Std.,  Wa^,  No.  10 . . . 


Central 
Low  High 


7.50  ’f.'76 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack.... 
No.  10  fancy  heavy  pack . 

3.25 

3.15 

3.26 

3!60 

4.00 

HERRING  ROE 

Canned  Fish 

APPLE  SAUCE 

.  1  RA 

.90 

4.35 

1.00 

6.00 

.96 

1.00 

No.  2,  17  oz . 

.  1.76 

1.76  _ 

“!.... 

N(>  I*'  . 

2.00  . 

No.  2.  Std . 

No.  10  . 

4.50 

4.75 

...... 

-•••• 

LOBSTER 

Flats,  1  lb . , 

_ _  6.R0 

6.60 

APRICOTS 

%  lb.  _ _ _ 

.  H  9R 

26 

1.80 

1.86 

%  lb . 

.  1.96 

1.96  . 

1.70 

1.80 

No!  2%!  Std . 

1.45 

1.60 

OYSTERS 

.96 

1  00 

GRAPEFRUIT 

.  105 

1.10 

.60 

1.10 

3.50 

8  oz.  . 

.  1 .90 

2  on 

Nn  2  . 

1  00 

1.00 

3.10 

.  2.10 

2-15 

No.  6  . 

.3.10 

Selects,  6  oz . 

GRAPEFRUIT  JUICE 


8  oi.  . .  .62%  . 

No.  1  - -  .62%  . 

No.  800  . feO  .80 

No.  2  . . . 75  . 

No.  6  . 2..50  2.75 

PEARS 

Keifer,  Std.,  No.  2,  in  syrup....  i.oo  1.00 

No.  2%  .  1.35  1.36 


No.  10  . 

Bartlett,  Fancy,  No.  2% . . . 

Choice,  No.  2% . .  . 

Std.,  No.  2%__ . - . 

No.  10,  Water . . 

No.  10,  Syrup . .  . 

No.  10  Pie,  S.  P..« . 

PEACHES 

Fey.,  Y.  C.,  No.  2% . 

Choice,  No.  2% . .  ....... 

Std.,  No.  2% . . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

Seconds,  Yel.,  No.  8 . 

Pies,  unpeeled.  No.  8 . . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2 . 

No.  2%  . . 

Std.,  No.  2 . . . . . 

No.  2%  . 

Sliced,  Standard,  No.  10...^.,» . 

Shr^ded,  Syrup,  No.  10 _ _ _ 

Crushed,  Ibr.  Std.,  No.  10 . . 


“.76 
2.60  3.00 


1.90 

2.00 

1.70 

1.80 

1.60 

1.56 

4.00 

6.00 

6.25 

3.76 

4.00 

1.66 

1.66 

1.55 

1.65 

1.40 

1.46 

1.10 

1.16 

4.76 

1.60 

1.80 

1.40 

_ _ 

1.70 

6.85 

6.10 

6.00 

6.00 

SALMON 

Red  Alaskas,  Tall,  No.  I....-....- 

Flat,  No.  %.... . . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . 

No.  %  . . 

Pink.  Tall,  No.  1 . 

Flat,  No.  % . . 

Sockeye  Flat,  No.  1 . . 

No.  %  . 

Chums.  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMP 

No.  1,  Small . 

No.  1,  Medium . 

No.  1,  Large . . 


3.50 

3.00 


3.80 

2.80 


SARDINEIS  (Domestic),  Per  Case 

%  Oil.  Key . . 3.40 

%  Oil,  Keyless....„ . .  2.90 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton .  3.70 

%  Mustard,  Keyless .  2.70 

Calif.  Oval  No.  1,  24’s . . . 

Calif.  Oval  No.  1,  48’s . 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is.  24's _ 

Fey.,  Yel.,  Is,  48’s............ 

%8  . . 

%s  . 

Light  Meat,  ls......„„„....... 

%8  . . 

%s  - 


1.16  1.30 

1.20  1.37 

1.30  1.42 


West  Coast 
Low  High 


2.46  2.66 

8.60  8.76 


5.00  5.00 

2.80  2.40 

2.20  2.86 

1.90  2.00 


6.00  6.00 


1.46 

6.50 

1.60 

6.00 


2.15 


2.10  2.15 

1.60  1.60 

-  1.76 

1.90  1.90 

1.16  1.16 
1.00  1.05 

.76  .76 

2.66  2.66 
1.60  1.60 
.92%  .96 

1.70  . 


_  1.40 

2.86  3.10 


_  6.02% 

10.60  12.00 
6.60  6.88 

8.86  4.26 

. .  9.00 

_  6.00 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTEHS  for  DeUchable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wli. 

Baskets,  Picking. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Balttmore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products.  .  .  _  . 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  Ail  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltlmore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Catsup  Machinery.  For  the  preparatory  work; 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY..  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 

F.  H.  Langsenkamp  Co.,  mdianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Mdrral  Bros.,  Morru,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


CORN  HUSKERS  AND  BILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Solls  Corp.,  Hoopeston,  HI. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
National  Can  Co.,  New  York-Baltimore. 


ENAMELED  BUCKETS,  PAHS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


EVAPORATING  MACHINERY. 

Berlin-Chapman  Co,,  Berlin,  Wis.  ' 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K,  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

FACTORY  TRUCKS.  <; 

Berlin-Chapman  C^.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 

A.  K.  Robins  &  Co^,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

FIBRE  CONTAINERS  for  Food  (not  hermetlcaUr 
sealed).  ' 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FiUing  Machines,  Bottles.  See  Bottlers'  Mchy. 


riu.inu  MACinuiBi,  can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
BerUn-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.^  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  ^ 


GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  In^ 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  HI. 


GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spraqfue-Sells  Corp.,  Hoopeston,  HL 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAUUC  COIfVEYlltG  EQUIPMEirr. 

Scott  Vinor  Co.,  Columbus,  Ohio. 

INSURANCE,  Csnnois. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

lACKBTED  PANS,  Steam. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

kettles.  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  fialtimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^timore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Mortal  Bros.,  Mortal,  Ohio. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  IlL 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bediord,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cinciimatl,  Ohio. 

LABORATORIES,  ior  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PAHS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE.  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HUUERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaimee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Bobins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spracrue-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Bex. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerlinChapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  ^skets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives.  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 

E.  I.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marldnq  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Qiisholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cam. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbtirg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  VegeUble. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 


o 
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AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 

also  For  Cut  String  Beans 

Built  in  two  sizes- -Seven  Pocket  and  Five  Pocket 


JUICE 

adjustment 


%  For  Filing  Whole  Tomatoes. 

0  Measures  each  can  full  alike  with¬ 
out  crushing. 

%  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

%  Shaker  Fruit  adjusting  plate. 

0  Compression  adjustment. 

%  Can  adjust  to  any  weight  desired. 
Prices  on  request. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


PLANTS 

OF  THE 

PHELPS  CAN  CO 

manufacturers  of 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 

C>*^BALTIMOR^  MD.  ^ 


WEIRTON.W.VA 


NEW  P 


NATIONAL  CAN  COMPANY 


One  of  America's  Largest  Canmakers 

EXECUTIVE  OFFICES  •  110  EAST  4Snd  STREET  •  NEW  YORK 

SALES  OFFICES  AND  PLANTS 

NEW  YORK  CITY  •  BALTIMORE  •  BROOKLYN  .  CHICAGO  •  BOSTON  •  DETROIT  •  NEW  ORLEANS  •  HAMILTON.  OHIO 


